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At  10:30  a.m.  on  Ash  Wednesday,  editors  at  the  Seattle  Post-Intelligencer 
began  their  morning  news  meeting,  discussing  what  the  next  day's  lead 
story  would  be.  Twenty-four  minutes  later,  the  meeting  was  forcefully 
adjourned,  and  the  lead  story  was  no  longer  in  doubt.  A  6.8-magnitude 
earthguake  ripped  through  the  Puget  Sound  region,  the  largest  there  in 
more  than  half  a  century. 

When  the  shaking  stopped  40  seconds  later,  $4  billion  in  damage  to 
buildings,  roads  and  bridges  was  left  behind.  The  entire  city  had  moved 
5  millimeters  to  the  southwest.  As  reports  of  injuries  began  flooding  into 
911  operators,  the  newspaper  quickly  deployed  teams  to  get  the  story. 

When  the  next  morning's  P-I  went  to  press,  barely  11  hours  after  the 
quake,  it  contained  eight  pages  of  dramatic  earthquake  coverage.  The  P-I 
stayed  on  the  story  over  the  next  48  hours,  doggedly  reporting 
developments  and  simultaneously  analyzing  the  quake  and  its  aftermath 
in  a  special  section,  "The  Day  the  Sound  Shook." 

Seattleites  depend  on  the  P-I  for  comprehensive  journalism  when  big 
news  strikes.  In  the  days  that  followed,  the  region's  2.5  million  people  came 
to  realize  that  despite  the  damage,  they  had  been  extraordinarily  lucky.  They 
had  also  been  extraordinarily  well-informed  by  the  P-I,  a  dramatic  example 
of  how  Hearst  Newspapers  enrich  readers'  lives  every  day. 

For  more  about  the  Seattle  earthquake,  go  to  mx-wseattlep-Lcom/quake. 
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PR  Newswire  provides  real-time  assistance  when  you  need  information  now. 


You  can  count  on  PR  Newswire  to  help  you  save  time  in  retrieving  information  and  researching  expert  sources. 
All  you  have  to  do  is  go  to  www.prnmedia.com  and  register. 

Then  you  can  visit  our  media-only  Web  site  at  anytime  to  get  real-time  news  releases,  VNRs, 
audio  and  video  clips,  daybooks,  feature  packages  or  even  connect  with  industry  experts  and  company 
spokespersons  through  our  ProfNet^'^  service.  All  at  no  charge  exclusively  for  registered  journalists. 

Or  simply  tell  us  the  content  you're  interested  in  for  your  online  news  site, 
and  we'll  deliver  it  to  you  by  e-mail,  FTP,  fax  or  the  wire. 

Your  time  is  valuable.  Don't  waste  it.  Register  now  for  our  password-protected 
Web  site  at  www.prnmedia.com.  Or  call  1-800-387-8448. 


Advancing  information.  Powering  success. 
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THE  ONLY  TWO  SURE  THINGS... 

JOHN  Robinson  Block’s  defense 
of  death  taxes  [“Letters:  The  Fourth 
Estate  Taxes,”  March  19,  p.  3]  leaves 
out  the  harmful  effect  on  our  economy 
and  the  curtailing  of  media  diversity. 

The  impact  of  death  taxes  is  to  promote 
the  sale  of  businesses  and  farms.  Loyal 
employees  often  then  have  to  scramble  for 
new  jobs,  and  communities  lose  an  an¬ 
chor  where  executives  were  involved  in 
civic  and  charitable  organizations.  Local 
companies  support  community  Little 
Leagues,  Boy  and  Girl  Scouts,  and  fairs. 
Older  industrial  cities  experience  urban 
decay  as  businesses  leave  the  area.  Cities 
that  lose  headquarters 
from  the  sale  of  busi¬ 
nesses  feel  the  impact 
through  local  law, 
insurance,  and  account¬ 
ing  firms,  among  others. 

Death  taxes  have 
forced  newspapers, 
magazines,  and  radio 
stations  to  sell  to  groups. 

We  clearly  have  lost 
diversity  of  opinion  as 
the  national  chains  have 
imposed  their  views. 

The  high  cost  of 
collecting  death  taxes 
shows  that  their  supporters  are  interested 
only  in  punishing  other  people.  The  S.I. 
Newhouse  estate  case,  cited  by  Block, 
wasted  millions  of  dollars  of  taxpayers’ 
money.  The  Internal  Revenue  Service 
could  have  gone  after  real  fraud.  The 
countless  battles  over  valuations  are 
pointless. 

The  federal  government  receives  only 


about  2%  of  the  budget  from  death 
taxes.  The  high  cost  of  collection  does 
;  not  make  death  taxes  cost  effective. 

Death  taxes  only  give  their  inherited- 
.  wealth  supporters  the  satisfaction  of 
punishing  entrepreneurs. 

SCOTT  C.  BOROWSKY 
FOUNDER  AND  PRESIDENT 
Kane  Communications  Inc. 

;  Upper  Darby,  Pa. 

BOSTON.  BY  THE  NUMBERS 

Lucia  Moses’  piece  (“Beyond 
Bunker  Hill,”  March  12,  p.  18) 
was  a  generally  well-balanced  look 
i  at  the  changing  climate  of  the  newspaper 
business  in  Boston. 

There  are  inconsis¬ 
tencies,  however,  in  the 
readership  profile. 

The  Boston  Globe's 
numbers  reflect  a 
“custom  market  area”  — 
a  geography  defined  by  it 
and,  frankly,  skewed  to 
its  advantage.  If  one  were 
to  examine  the  entire 
Boston  market,  a  truer 
picture  would  emerge. 

In  fact.  Herald  Media 
Inc.  dominates  the 
marketplace.  Readership 
numbers  soar  to  2.2  million  with  the 
combined  strength  of  the  Boston  Herald 
and  Community  Newspaper  Co.  While 
the  Globe's  daily  readers  number  1.3 
million,  the  Herald  and  CNC  enjoy  a  com¬ 
bined  exclusive  readership  of  1.4  million. 

PATRICK  J.  PURCELL 
PRESIDENT  AND  PUBLISHER 
Boston  Herald 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  rmme, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


I  Gore  gag:  Nobody’s  laughing . 30 

I  Classified . After24 

Cover  photo  by  Jeffery  Salter: 
Martin  Baron  —  The  Miami  Herald's 
executive  editor  and  E&P's 
Editor  of  the  Year  2001  — 
in  Miami  Beach,  Fla. 

L . . 


- 50  years  ago  --- 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


.4PRIL  7,  1951: 

Daily  newspapers  in  the  United 
States  experienced  in  1950  their 
fourth  successive  year  of  total 
operating  expenses  increasing  at 
a  faster  rate  than  total  operating 


revenues,  according  to  E&P's 
fourth  annual  cross-section 
survey  of  dailies’  costs  and  ex¬ 
penses  in  four  circulation  groups. 

Col.  Robert  R.  McCormick, 


Chicago  Tribune  editor  and  pub¬ 
lisher,  took  charge  of  the  Wash¬ 
ington  Times-Herald  this  week 
after  his  niece,  Ruth  McCormick 
(Bazy)  Miller,  resigned  as  editor 
due  to  personal  differences. 
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And  the  winner  is 

COMMUNITY 


ISHING 


AlTiGricOn  Profile  would  like  to  thank  community  newspapers 
for  allowing  us  to  share  in  your  mission  to  celebrate  hometown  life. 


Thanks  to  you,  we  tied  with  0,  the  Oprah  Magazine  as  “2000  Launch  of  the  Year,” 
chosen  by  the  magazine  industry  expert.  It’s  an  honor  we’re  proud  to  share  with  you. 


American  Profile  is  i  trademark  of  Publishing  Group  of  America,  Inc. 
0.  the  Oprah  Magazine  is  a  trademark  of  Harpo  Print.  LLC. 
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The  Federal 

Communications 
Commission  soon 
will  begin  examining 
whether  to  keep  the 
ban  on  common 
ownership  of  news¬ 
papers  and  broadcast 
stations  in  the  same 
market. 

FCC  Chairman 
Michael  K.  Powell 
told  a  congressional 
panel  Thursday  that 
a  rulemaking  notice 
is  “slated  for  May.” 
That  could  set  up  a 
vote  by  late  this  year. 
-  TODD  SHIELDS 


A  settlement  could  be  reached  either  in  negotiations 
or  in  a  class-action  lawsuit,  said  Tasini,  who  is 
president  of  the  National  Writers  Union. 

The  case  hinges  on  whether  electronic  archives 
are  regarded  as  new  compilations  of  writers’  works 
or  as  mere  revisions  of  newspapers.  If  the  former, 
Tasini  wins;  if  the  latter,  Tasini  loses. 

Justice  Antonin  Scalia  questioned  assertions  that 
electronic  archives  are  simply  a  revision.  He  posed  a 
series  of  questions  that  led  him  to  conclude  database 
users  seek  individual  articles  rather  than  a  version  of 
a  particular  day’s  newspaper.  “Right!”  plaintiffs’  at¬ 
torney  Laurence  Gold  quickly  agreed. 

Tasini  said  the  dispute  could  galvanize  writers  into 
a  group  effort  to  demand  higher  pay,  but  Tribe  said  it 
would  not  affect  standard  practice.  Many  companies 
demand  electronic  archiving  rights  in  contracts  with 
free-lancers.  “They’re  not  going  to  get  higher  royal- 
ties,”  Tribe  said. 

y  CP  j  ^ l!'  A  ruling  is  expected 

by  the  summer.  1! 


New  York  Times  Co.  v.  Tasini  will  set 
a  precedent  by  answering  questions 
about  digital  copyrights  and  wrongs 


BY  TODD  SHIELDS 

WASHINGTON 

The  U.  S.  Supreme  Court  heard  arguments 
last  week  in  the  landmark  New  York  Times 
Co.  V.  Jonathan  Tasini  free-lance  rights 
lawsuit,  and  each  side  offered  starkly  differing 
versions  of  the  future  if  newspapers  lose  the  case. 

According  to  Times  Co.  attorney  Laurence  Tribe, 
allowing  free-lancers  to  assert  copyright  on  articles 
placed  in  electronic  archives  threatens  nothing  less 
than  the  historical  record.  To  avoid  ruinous  lawsuits 
filed  by  free-lancers,  newspapers  and  databases 
would  delete  free-lancers’  articles.  Tribe  said.  The 
argument  struck  a  chord  with  Justice  Stephen  G. 
Breyer,  who  said  a  plaintiffs’  victory  could 
“wipe  out  the  history  of  the  20th  century.”  ^  » 
Tribe,  who  argued  on  behalf  of  the 
Times  Co.,  Tribune  Co.’s  Newsday  ir 
Melville,  N.Y.,  and  other  corporate 
defendants,  said:  “The  real  people  who 
would  be  hurt  would  be  not  so  much 
the  publishers  —  it  would  be  the 
public  and  history.” 

Tasini,  the  free-lance  writer 
who  brought  the  original  case  in  / 

1993  after  noticing  his  articles 
were  included  in  databases  40^ 
without  his  permission,  called 
such  predictions  “rubbish.”  ' 

There  is  no  need  to  remove 
articles  from  archives,  he  said. 


In  the  latest  salvo 
fired  in  the 
Honolulu  newspaper 
war,  The  Honolulu 
Advertiser’s  parent 
Gannett  Co.  Inc.  has 
purchased  Wahiawa- 
based  PMP  Co.  Ltd., 
an  Oahu  publisher  of 
three  community 
newspapers  with  15 
employees  and  a 
combined  circulation 
of  about  100,000. 

Meanwhile,  the 
Advertiser’s  former 


Jonathan  Tasini: 
Predictions  that 
a  win  in  his  case 
would  wipe  out 
history  are 
i^bbish.” 


j 
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joint  operating 
agreement  partner, 
the  Honolulu  Star- 
Bulletin,  says  its 
circulation  is  up  about 
4%  despite  distri¬ 
bution  problems 
since  its  March  15 
relaunch.  New  owner 
David  Black  has 
added  a  morning 
edition  to  comple¬ 
ment  its  afternoon 
edition.  -  JOEL  DAVIS 


BY  LUCIA  MOSES 

The  Boston 
Globe,  which 
ousted  colum¬ 
nists  Patricia  Smith 
and  Mike  Barnicle  for 
fabricating  stories,  is  no 
stranger  to  controversy. 
But  Editor  Matthew  V. 
Storin  thought  enough 
had  been  written  about 
a  Globe  policy  banning 
sportswriters  from  a 
local  talk-radio  station 
when  he  spiked  a 
column  by  Pulitzer 
Prize-winner  Eileen 
McNamara  criticizing 
the  rule. 

Storin’s  decision  back¬ 
fired  —  big  time.  An  in¬ 


censed  McNamara  went 
on  one  of  the  shows 
crying  censorship,  and 
other  local  media 
jumped  on  the  story. 
The  ensuing  flap  forced 
the  Globe  to  give  it  full 
play  in  its  news  pages. 

“If  Matt  Storin 
had  not  killed  this  col¬ 
umn,  many  fish  would 
have  been  wTapped  in 
it,”  McNamara  said. 

“By  killing  it,  he’s 
elevated  it.” 

Defending  his 
decision,  Storin  said  the 
column  also  had  the 
appearance  of  a  conflict 
of  interest  because  Mc¬ 
Namara’s  husband  is  a 


^  Sports  Editor 

:  DonSkwar 

banned  his 
staffers  from 
twosports- 

I  ^ talk  shows  on 
/  WEEI  850-AM 

\  *  T  because  he 

\  _ considered  the 

Eileen  McNamara  shows’  content 
Columnist,  “The  raunchy  and 
Boston  Globe”  offensive, 
is  place  Storin  said  McNama- 

rrship,  ra  won’t  lose  her  job  or 

:.”  Me-  column,  even  though 

1  out  outside  appearances  are 

weren’t  supposed  to  be  cleared 

on  the  '  beforehand.  However, 
tions.  the  Globe’s  Newspaper 

rsy  start-  Guild  unit  plans  to 

en  Globe  contest  the  ban.  11 


The  Conference 
Board’s  Help- 
Wanted  Advertising 
Index  declined  to  71 
in  February  from  90 
in  the  same  month  a 
year  earlier,  reflecting 
the  slower  pace  of  job 
growth. 

The  index,  a  meas¬ 
ure  of  help-wanted  ad 
volume  in  51  major 
newspapers,  stood  at 
76  in  January. 

-  LUCIA  MOSES 


BY  JOE  STRUPP  made  by  Phil  C 

A  JURY  AWARDED  $400,500  TO  A  FORMER  for  ncws,  were 
reporter  at  Florida  Today  in  Melbourne  who  $500.  The  judg 

had  sued  the  newspaper  i 
and  its  owner,  Gannett  Co.  Inc., 
for  defamation.  Jurors  agreed 
with  the  ex-scribe’s  claim  that  a 
former  editor  and  a  Gannett 
executive  had  defamed  her  by  f 

referring  to  her  actions  as  crimi- 
nal,  the  newspaper  reported.  ^ 

The  reporter,  Kathy  Reakes, 
was  fired  in  February  1996  after 
she  and  a  fellow  reporter  entered  ^ 
the  home  of  a  jailed  murder  sus- 
pect,  took  documents  from  the 
residence,  and  brought  them  to 
the  newsroom,  according  to  edi- 
tors.  Reakes,  45,  filed  suit  against 
the  paper  after  her  former  man- 
aging  editor,  Melinda  Meers,  told 
other  editors  that  Reakes  had 

been  fired  for  “criminal  acts.”  The 

I.-UU  jj  ,.1.  Former  F/or/oa  Today  reporter  Kathy 

jury,  which  handed  up  the  verdict  Reakes  and  her  attorney,  Douglas  Beam, 
March  13,  ordered  Meers  and  the  confer  during  recent  defamation  trial. 


As  part  of  a  plan 
to  cut  $55  mil¬ 
lion  to  $60  million  in 
expenses,  Dow  Jones 
&  Co.  Inc.  will  lay  off 
an  undisclosed  num¬ 
ber  of  workers  in  all 
areas,  executives  said 
last  week. 

Among  those  ex¬ 
pected  to  lose  staff 
are  The  Wall  Street 
Journal  and 
WSJ.com. 

Karen  Miller 
Pensiero,  a  Dow 
Jones  spokeswoman, 
blamed  the  future  job 
cuts  on  “the  continu¬ 
ing  economic  uncer¬ 
tainty  and  related 
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The  Population  Institute 

2001  Call  for  Entries 

XXII  Global  Media  Awards  For 
Excellence  in  Population  Reporting 


I 


Award's  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing 
attention  to  worldwide  population 
issues.  The  awards  honor  those 
who  have  contributed  to  creating 
awareness  of  population  problems 
through  their  journalistic  endeavors 
in  a  meritorious  manner. 

The  Population  Institute  is 
dedicated  to  making  population  an 
international  priority  by  creating 
awareness  of  population  problems 
and  their  relationship  to  resources 
and  the  environment,  and 
developing  strong  leadership  to 
design  and  implement  rational 
solutions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a 
private  non-profit  public  interest 
group,  encourages  editors,  news 
directors  and  journalists  to  acquire  a 
more  in-depth  knowledge  of 
population  issues. 

Guidelines 

1  Entries  may  be  made  by  any 
individual  or  organization  from 
material  appearing  in  the  print 
and  electronic  media. 

2  Entries  must  be  submitted  in 
writing  to  the  Population  Institute 
and  accompanied  by  justification 
for  entry,  English  translation  and 
two  passport  size  photos  of  the 
nominee. 

3  Eligible  works  mush  have  been 
published  or  aired  between 
September  30,  2000  and 
September  1,  2001. 

4  Previous  winners,  are  eligible 
for  entry. 


Global  Media  Award 


Categories 

1  Best  Columnist 

2  Best  Individual  Reporting 
Effort 

3  Best  Major  Daily 

4  Best  International  Daily 

5  Best  Perit)dical 

6  Best  Cartoonist 

7  Most  Conscientious  News 
Service 

8  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9  Best  Radio  Program 

10  Best  TV  Documentary 

1 1  Best  Population/ 
Environmental  Reporting 
Effort 

12  Best  Team  Reporting  Effort 

1  3  Best  Population  Journal 

14  Best  Combined  Media  Effort 
on  Behalf  of  Population 

1 5  Best  Commercial  Advertising 
Campaign. 

All  awards  are  given  for 
distinguished  examples  of  reporting 
on  population  issues.  Nominees  for 
the  awards  include  institutions  or 


independent  journalists.  All  works 
are  to  be  characterized  by  a  high 
quality  of  writing  and  factual 
reporting.  Multiple  awards  may  be 
given  within  certain  categories.  It  is 
the  intent  of  the  Panel  of  Judges  to 
recognize  work  in  all  categories. 

How  to  Submit 

Entries  must  be  submitted  in  writing 
and  addressed  to  Devinka  Peiris, 
Media  Awards  Coordinator,  the 
Population  Institute, 

107  Second  Street,  NE, 

Washington,  DC  20002.  A  statement 
as  to  why  the  nominator  believes 
that  a  particular  entry  merits  a 
Media  Award  must  accompany  each 
entry.  An  exhibit  as  published  or 
broadcast,  including  the  name  of  the 
media  outlet  and  the  date  of  its  use 
must  also  accompany  entries.  No 
entry  fee  required.  English 
translations  must  accompany  entries 
in  other  languages. 

For  more  information,  call 
202-544-3300;  fax  202-544-0068  or 
e-mail  web@populationinstitute.org 


2000  Global  Media  Awardees  with  Philippines  President  Joseph  Ejercito  Estrada  (center)  and 
Mr.  Werner  Fornos  {4th  from  L),  President  of  the  Population  Institute  at  Malacanang  Presidential  Palace  in  Manila. 


2000  Global  Media  Awards  Winners 

Presented  in  Manila,  Philippines 


What  You  Win 

Study  tour  of  Africa. 

Deadline 

Deadline  for  entries  is 
September  1,  2001.  All  eligible 
works  must  have  been  published  or 
aired  between  September  30,  2000 
and  September  1,  2001. 

Distinguished 
Panel  of  Judges 

Miguel  Aleman 

Mexico  DF,  Mexico 

Dr.  Norman  Borlaug 

Nobel  Peace  Prize  Winner,  1970 

Werner  Fornos 

President,  The  Population  Institute 

Sigurd  Hennum 

Oslo,  Norway 

H.E.  John  Karefa-Smart,  M.D. 

Former  Foreign  Minister  of 
Sierra  Leone 

Victor  Morgan 

Board  of  Directors,  The  Population 
Institute 

Rahul  Singh,  Chairman 

Distinguished  Journalist, 

Bombay,  India 

Mary-jane  Snyder 

President,  M.J.  Enterprises 
Wilmette,  Illinois 

Nathan  Schafer 

Chairman,  Media  Awards 
Trust  Fund 


Organization  and  affiliation  of  judges 
listed  for  identification  purposes  only. 


Most  Conscientious 
News  Service 

Inter  Press  Service 
Thalif  Oeen* 


Best  TV  Documentary 

■  •  nr 

"People  Count:  Six 

Billion". 

j  ' 

Turner  Broadcasting 

j 

Systems,  Inc. 

1  **  ^ 

Lisa  Frank* 

Best  International 
Daily 

Intemotiontd  tteraki 

Tribune 

Hick  Stout* 


Best  Periodical 

TIME  Magazine 
Aparisim  Ghosh* 


Best  Commercial 

- 

Advertising  Campaign 

"Public  Relations  Campaign  to 

Promote  Modem  Methods  of 

j 

Contraception" 

ReachOut  Foundation,  the 

^  Ji 

Philippines  1 

Jomar  Fleras* 

7 

Best  Radio  Program 

"Twende  na  Wakati" 

(Let  us  Move  with 

mmt 

the  Times),  Radio  1 

Tanzania  I 

Martha  Swai* 

Best  Population 
Environmental 
Reporting  Effort 

The  Earth  Times 
Jack  Freeman* 


Best  Individual 
Reporting  Effort 

Thais  Aguilar,  Servicio 
de  Notkias  de  la  Mujer 
(Women's  Feature 
Service) 


Best  Combined 
Media  Effort 

'Multi-media  Family 
Planning  Promotional 
Campaign" 

Shanghai  International 
Center  for  Population 
Communication 
Wang  Zhong* 

Best  Editorial 
Cartoonist 

Gary  Markstein 
Milwaukee  Journal 
Sentinel 


Best  Population 
Journal 

Real  Uv^  IPPF  Soi^ 

Asia  Region 

Dr.  Indira  Kapeor* 


Best  Major  Daily 

Th4  Christian  Science 

Monitor 

Ilene  Prusher* 


Country  Award 

The  Philippines 
for  'Sentrong  Sigla 
Movement" 

(Center  of  Vitality) 
Secretary  of  Health,  Dr. 
Antonio  Romueldez,  Jr.* 


*  Accepting 


A  Vision  for 
the  Future 

By  Werner  Fornos 
President  of  The  Population 
Institute 


Wlien  we  look  back  at  the  demographic  history 
of  tlie  20tli  century,  two  facts  stand  out:  unprece¬ 
dented  world  population  growth  and  tnassive 
rural-to-urhan  migration. 

In  1830,  world  population  totaled  one  billion 
and  another  100  years  would  pass  before  it 
reached  two  billion.  Only  30  years  later,  in  1960, 
there  were  three  billion  people  on  the  planet. 
Fifteen  years  went  by  before  it  was  four  billion; 

1 1  years  for  it  to  reach  five  billion,  and,  in  1999  it 
crossed  the  six  billion  mark. 

Such  unprecedented  growth  is  attributed 
mainly  to  advances  in  medical  technology  that 
have  extended  human  life,  mass  inoculations  and 
improved  sanitation. 

There  has  been  less  success,  however,  in  ensur¬ 
ing  that  sale,  effective  and  efficient  family  plan¬ 
ning  inlormation,  education  and  services  are  uni¬ 
versally  accessible. 

A  corollary  to  the  rajiid  population  increases  in 
the  developing  world  is  massive  internal  migra¬ 
tion  from  the  countryside  to  cities  —  movements 
that  began  in  more  aflluent  countries  during  the 
Industrial  Revolution  —  radically  changing  long¬ 
standing  and  previously  intractable  social,  cultur¬ 
al  and  traditional  beliefs,  perceptions  and  values. 

One  half  of  the  world's  population  today  lives 
in  cities  that  occupy  only  2  percent  of  the  world's 
landmass,  but  consume  a  startling  75  percent  of 
the  resources  and  produce  75  percent  of  the 
world's  trash. 

While  cities  have  many  amenities  and  oppor¬ 
tunities,  they  also  have  drawbacks.  Rapid  popula¬ 
tion  growth  in  cities  magnifies  the  darker  side  of 
urban  living.  Enormous  pressures  brought  to  bear 
on  municipal  infrastructures  are  manifested  in 
congestion,  pollution  and  crime  problems. 

More  than  half  of  the  urban  dwellers  of  Asia, 
Africa  and  Latin  America  live  in  poverty.  More 
than  3  billion  people  -  half  the  world's  population 
—  subsist  on  less  than  S3  a  day.  And  both  the 
number  and  proportion  of  those  living  in  extreme 
poverty  are  rising. 

These  are  among  the  concerns  that  have  led  to 
the  call  for  stabili^ing  world  population.  While  the 
scenario  1  have  outlined  is  bleak,  it  need  not  be 
inevitable.  The  global  community  has  accepted  a 
reasonable  formula  for  preventing  the  detrimental 
consequences  ot  rapid  population  growth.  It 
includes  such  programmatic  actions  as  universal 
access  to  safe,  efficient,  effective  and  affordable 
fatnily  planning  services;  gender  equality  and 
equity;  male  responsibility;  and  the  mobilization 
of  resources  necessary  to  implement  them.. 

But  it  is  clear  that  a  redoubling  of  the  world 
commitment  to  population  stabilization  is  now 
required  and  time  —  perhaps  our  most  precious 
as  well  as  our  most  perishable  resource  —  is  not 
on  our  side. 

This  story,  however,  cannot  be  told  in  a  vacu¬ 
um.  For  this  reason,  the  media  have  an  instru¬ 
mental  role  to  play.  It  is  doubtful  that  these 
objectives  can  be  fulfilled  without  the  assistance 
of  responsible  and  accurate  media.  The  story  that 
must  be  told  is  not  about  statistics  alone.  It  is  not 
a  story  about  abstract  theories,  it  is  a  story  based 
on  projections  from  sound  scientific  information. 
It  is  a  story  about  the  sustainability  of  the  earth's 
finite  resources;  more  important,  it  is  the  story  of 
the  survival  of  humankind.  And  it  must  be  told. 


Essential 
Responsibili  ties 

By  Thoraya  Obaid,  Ph.D. 
Executive  Director, 
UNFPA,  UN 

Utider- Secretary-General 


In  this  my  first  year  at  the  helm  of  the  United 
Nations  Population  Fund,  1  have  recognized  as 
never  before  the  enormous  contributions  of  the 
media  in  the  field  of  international  development.  This 
is  especially  true,  I  believe,  in  the  individual  pro¬ 
grams  as  well  as  the  overall  work  of  the  Fund. 

Not  too  many  years  ago,  the  very  notion  ol  stabi¬ 
lizing  the  world's  population  was  viewed  in  some 
quarters  with  suspicion  il  not  outright  alarm.  In 
many  less  developed  countries,  where  it  should 
have  been  obvious  that  couples  with  six,  seven, 
eight  or  more  children  were  contending  with  con¬ 
tingencies  that  couples  with  less  children  were  not, 
the  concept  of  reducing  fertility  was  regarded  as  an 
unthinkable  option. 

Tradition  and  culture  in  a  considerable  majority 
of  agricultural  societies  favored  if  not  demanded 
larger  families  to  plant,  tend  to,  and  harvest  crop¬ 
land,  A  large  family  was  viewed  as  an  asset  rather 
than  as  a  liability.  This  has  changed  in  some  parts  of 
the  developing  world  over  the  years  for  many  rea¬ 
sons.  l,and  that  for  years  had  been  handed  down  by 
fathers  to  sons  was  in  ever  shorter  supply,  resulting 
from  generations  of  lathers  having  too  many  sons  to 
distrihute  their  legacy  in  sufficient  quantities  for 
future  families  to  eke  out  even  a  modest  livelihood. 

The  media  have  been  vital  in  conveying  the 
peaks  and  the  valleys,  the  glittering  successes  and 
wrenching,  heartbreaks  that  went  into  the  chapter 
of  human  history  that  will  be  remembered  as  the 
twentieth  centur>’. 

We  are  now  embarked  on  a  new  voyage  in  a  new 
century.  The  Cairo  Population  and  Development 
Conlerence  gave  us  a  firm  human  rights,  needs  and 
women's  health  blueprint  for  the  future.  Today 
couples  want  to  plan  for  their  futures  and  we  need 
to  help  them  achieve  their  aspirations.  We  need 
aciion  from  our  governments  both  developed  and 
developing,  tc)  fulfill  their  Cairo  commitments.  There 
are  reasons  to  believe  that  how  the  world  deals 
with  problems  of  the  environment  and  energy, 
consumption  and  contraception,  human  rights  and 
human  foibles  may  go  a  long  way  toward  telling  us 
about  the  survivability  of  life  on  this  planet.  The 
media  have  a  vital  role  in  relating  the  story  of  the 
present  generation  and  the  im|)lications  and 
impacls  human  progress  and  mistakes  will  have  for 
future  generations. 

We  have  the  technology  to  communicate  this 
stoiy  to  the  entire  world  with  speed  and  efficiency 
heretolore  unknown.  The  responsibility  for  getting  it 
out  and  getting  it  right  is  awesome.  The  winners  of 
Global  Media  Awards  for  Excellence  in  Population 
Reporting  have  demonstrated  their  skills  in  bringing 
to  their  readers,  viewers  and  listeners  important 
information  on  issues  of  utmost  importance  in  a 
timely,  accurate  and  professional  manner.  It  is  my 
firm  beliel  that  reporting  in  the  new  millennium 
will  stress  as  never  before  precisely  what  tfie  Global 
Media  Award  laureates  do  that  sets  their  work  apart 
from  others;  they  not  only  inform,  they  educate. 
With  awareness  ol  the  significance  of  your  work  and 
with  admiration  for  the  ability  required  to  win  these 
awards,  it  is  a  privilege  to  welcome  your  contribu¬ 
tions  which,  more  than  individual  articles,  programs 
and  lilms  are  essential  elements  in  the  ongoing 
objective  of  ensuring  the  sustainability  of  our  planet. 


The  Population  institute 
Officers  and  Directors 

Werner  Fornos,  President 
Suzanne  Kellerman,  Chair 
Marilyn  Hempel,  Vice  Chair 
Jyoti  Singh,  Secretary 
Joyce  Cran3er,  Treasurer 
Victor  Morgan,  Member  at  Large 
Jack  Brandenburg 
H.E.  Anwarul  Chowdhury 
Betty  Cogswell,  Ph,D. 

Donald  Collins 
Van  Crawford 
Sally  Epstein 
Janies  Fri 
Robert  Gillespie 
Jean  Greene 
Bruce  Halliday,  M,D. 

Russell  Hemenway 
Joel  Johnson 
Walter  Kohn,  Ph,D. 

William  N.  Leonard,  Ph.D. 
Winford  (Buck)  Lindsay 
Gayl  D.  Ness,  Ph.D. 

Patricia  Nielsen 
Nathan  Schafer 
Rodney  Shaw 
Hon.  Paul  Simon 


Public  Policy  Advisory  Committee 

Bettye  Ward,  Chair 
Hon.  Tom  Allen 
Hon.  Chet  Atkins 
Hon.  Barbara  Boxer 
Dorothy  Cullman 
Kimball  Faulkner 
Hon.  Edward  F.  Feighan 
Hon.  Elizabeth  Furse 
Hon.  Sam  Gejdenson 
Hon.  William  H.  Gray  III 
Hon.  Bill  Green 
Hon.  Luis  Gutierrez 
Hon.  Henry  L.  Kimelman 
Hon.  Jim  Leach 
Hon.  Ronald  Machtley 
Hon.  Carolyn  Maloney 
Stewart  R.  Mott 
Anjum  Niaz 
Hon.  John  E.  Porter 
Dr.  Glen  T.  Seaborg 
Rusell  E.  Train 
Ted  Turner 
Dr.  James  D.  Watson 


Recycled  Paper 


E  &  P  NEWS 


CALENDAR 


APRIL 

“Media,  Profit, 
and  Politics”: 
Kent  State  University 
Symposium  on 
Democracy,  Kent 
State  University 
Student  Center, 

Kent,  Ohio 

Mono  Annual 
Convention, 
Organization  of  News 
Ombudsmen,  Hotel 
Nikko,  Paris 


im 


Internet 
I  Media  Dynam¬ 
ics:  How  to  Buy  &  Sell 
Web  Ads,  Adweek 
Conferences,  Laredo 
Group,  San  Francisco 
Airport  Marriott  Hotel, 
San  Francisco 

on  ONAA  Annual 
LU  L  Publishers 
Convention, 


Newspaper  Association 
of  America,  Royal  York 
Hotel,  Toronto 

MAY 

Ifra  North  Amer- 
I  ica  Conference, 
Ifra  North  America, 
Canadian  Newspaper 
Association,  Sheraton 
Gateway  Hotel, 

Toronto  International 
Airport,  Toronto 

n  10  E&P  First 
U  IL  International 
Sales  &  Marketing 
Conference,  Editor 
&  Publisher  Confer¬ 
ences,  Loews  Miami 
Beach  Hotel,  Miami 
Beach,  Fla. 

17  9n 

ll  lU  Writers 
Seminar,  National 
Conference  of  Editorial 
Writers  Foundation 


and  the  Freedom 
Forum  First 
Amendment  Center, 
Vanderbilt  University, 
Nashville,  Tenn. 


Freedom  Forum 
Neuharth  Center, 
University  of  South 
Dakota,  Vermillion, 
S.D. 


wn 


INFE  Annual 
I  Conference, 
International  News¬ 
paper  Financial  Execu¬ 
tives,  Hyatt  Regency 
Hotel,  Vancouver, 
British  Columbia 

JUNE 

3Q  World  News- 
U  paper  Congress, 
World  Editors 
Forum,  and  Info 
Services  Expo  2001, 
World  Association  of 
Newspapers,  Hong 
Kong  Convention 
Centre,  Hong  Kong 


IMfi 


SABEW 
Technology- 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Embassy  Suites 
Raleigh-Durham 
Airport,  Raleigh,  N.C. 


15-16; 


3-Z8 


I  American 
I  Indian 
Journalism  Institute, 


I AFCP  Annual 
Conference 
and  Trade  Show, 
Association  of  Free 
Community  Papers, 
Ritz-Carlton,  Phoenix 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisheT.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


Spendiny  data,  in  black  &  white 


Commerce  figures  full  of  surprises 


BY  MARK  FITZGERALD 


CHICAGO 

African-Ameri- 
can  households 
are  increasing 
their  spending  on 
newspapers  while 
white  households  are 
spending  less,  says  a 
market  researcher 
specializing  in  black 
consumers. 

The  most  recent  data 
available  also  show  that 
black  households  on 
average  now  spend 
slightly  more  on 
newspapers  than  white 
households,  said  Ken 
Smickle,  president  of 
Chicago-based  Target 


Market  News.  The  data 
contradict  a  widely  held 
industry  belief  that 
African  Americans 
tend  not  to  be  print 
consumers  —  and 
particularly  not  news¬ 
paper  readers. 

“This  trend  is  consis¬ 
tent  with  what  we’ve 
seen  in  other  areas,” 
Smickle  said.  “African- 
American  households 
tend  to  be  far  more 
information-hungry 
than  white  households 
are.  They  spend  more 
on  average  than  white 
households  for  televi¬ 
sion,  cable,  radio,  tele¬ 


phone  service, 

Internet  ac¬ 
cess  —  and 
now,  appar¬ 
ently,  that’s 
true  about 
newspapers 
as  well.” 

Using  U.S. 

Commerce 
Department 
figures, 

Smickle  calculates  that 
from  1998  to  1999,  the 
most  recent  data  avail¬ 
able,  black  households 
increased  spending  on 
newspapers  by  8%, 
while  white  household 
spending  fell  18%.  In 
the  same  period,  home 
delivery  to  black  house¬ 
holds  jumped  17%  while 


Ken  Smickle 

Target  Market 
News 


remaining  un¬ 
changed  for 
white  house¬ 
holds,  he  said. 
From  1995  to 
1999,  Smickle 
found,  spend¬ 
ing  on  home 
delivery  and 
newspaper 
subscriptions 
rose  5% 

among  black  house¬ 
holds  and  dipped  by 
2%  among  white 
households.  Average 
annual  spending  on 
newspapers  in  1999 
was  $14.71  for  African- 
American  households 
and  $14.21  for  white 
households,  Smickle 
said.  II 


softness  in  advertis¬ 
ing."  -  JOE  STRUPP 


The  Times  Mirror 
Co.  acquisition 
paid  off  well  for 
Tribune  Co.  CEO  John 
W.  Madigan,  whose 
company  paid  him  a 
$3  million  bonus 
last  year,  a  71% 
increase  over  1999, 
citing  the  acquisition 
and  the  company’s 
overall  performance 
in  2000. 

Gannett  Co.  Inc. 
paid  Douglas  H. 
McCorkindale,  who 
became  CEO  in  June, 
a  $2  million  bonus 
last  year,  citing  the 
company’s  perform¬ 
ance.  In  1999, 
when  he  was  vice 
chairman  and  presi¬ 
dent,  his  bonus 
totaled  $1.7  million. 

-  LUCIA  MOSES 

ABIIIBIBETS 


Abitibi-Consoli- 
dated  Inc.  has 
announced  that  it  will 
invest  $50  million 
(Canadian)  to  build  a 
de-inking  plant  at  its 
mill  in  Thoroid,  On¬ 
tario,  creating  what  it 
says  will  be  Canada’s 
second  (and  its 
largest)  mill  produc¬ 
ing  newsprint  entirely 
from  recycled  fiber. 

Construction  begins 
this  spring,  and  the 
plant  is  expected  be 
operating  in  summer 
2002.  The  miil’s 
annual  production 
capacity  exceeds 
400,000  metric  tons. 
-  JIM  ROSENBERG 


www.edltorandpubllsher.com 


APRIL  2,  2001  EDITORS  PUBLISHER  9 


-  —  - 

Prophetic  words?  “Murder  continues  to 
be  used  as  a  tool  for  silencing  journalism 
in  the  Americas,”  the  Inter  American 

^  Press  Association 

declared  as  it  ended  its 
midyear  meeting  in 
Fortaleza,  Brazil,  on 
March  20  by  noting  that  six  journalists 
had  been  killed  in  the  Americas  in  the 
six  months  since  it  last  met.  ...  Four 
days  later,  outside  the  border  town  of 
Matamoros,  Mexico,  Saul  Martinez, 
assistant  director  of  the  daily  £/ 

Imparcial,  was  found 
dead  in  his  truck  with 
four  bullets  in  his  head. 
Paris-based  Reporters 
Without  Borders  (RSF)  noted  that 
Martinez  reported  frequently  on  local 
drug  traffickers  —  just  as  Jose  Luis 
Ortega  Mata,  editor  of  the  weekly 
Semanario  de  Ojinaga  was  doing  when 
he  was  murdered  in  the  same  fashion  in 
the  state  of  Chihuahua  on  Feb.  19.  ... 
More  than  200  journalists  demonstrated 
in  front  of  the  Supreme  Court  of  Justice 
of  Panama  to  protest  the  prison  sentences 

- of  18  months,  com- 

^  UHU  mutable  with  the 

payment  of  $400  fines, 
handed  down  against 
daily  newspaper  reporters  Juan  Diaz,  of 
Panama  America,  and  Rainer  Tuhon, 
formerly  of  Critica  Libre.  The  pair  were 
convicted  of  “crimes  against  honor” 
after  a  doctor  complained  about  a  story 
quoting  a  judge’s  comments  about  an 
investigation  into  fake  medical  degrees. 
The  doctor  is  seeking  the  same  complaint 
against  reporter  Jose  Otero  of  the  daily 
La  Prensa  ...  After  more  than  two  years 
of  imprisonment  on  charges  of  “insulting” 
Cuban  dictator  Fidel  Castro,  Manuel 
Antonio  Gonzalez  Castellanos,  a  corre- 
■pgggggm  spondent  with  the 
independent  news 
agency  Cuba  Press, 
was  released  from  jail 
in  late  February.  RSF  says  the  release 
leaves  just  one  Cuban  journalist  impris¬ 
oned  for  his  work:  Bernardo  Arevalo 
Padron,  founder  of  the  independent 
news  agency  Linea  Sur  Press,  who 
was  sentenced  to  six  years  in  prison  in 
November  1997  —  also  for  “insulting” 
Castro.  —  Mark  Fitzgerald 


Canada’s  media  inbreeding  garners  government  attention  anew 
as  Hollinger/CanWest  offspring  sends  up  a  red  (and  white)  flag 


BY  MARK  FITZGERALD 

CHICAGO 


in  the  concentration  of  the  press  in  Canada, 
a  danger  that  political  information  will  be 
pointed  in  the  direction  of  the  views  of  the 
prime  minister?” 

After  again  promising  a  media  concen¬ 
tration  commission  and  even  floating  some 
names,  Copps  suddenly  reversed  herself 
Newspapers,  she  said,  will  be  studied  along 
with  cable  and  broadcast  when  the  federal 
Broadcast  Act  comes  up  for  review. 

Now  even  some  newspapers  are  mad  at 
Copps.  In  an  editorial  headlined  “Fading 
vigilance,”  The  Toronto  Star  wrote,  “The 
central  concern  is  whether  Canadians  will 
have  access  to  a  diversity  of  voices  —  a  con¬ 
cern  over  which  Copps  seems  to  have  lost 
her  voice.”  The  Canadian  Association  of 
Journalists  has  pretty'  much  lost  hope  any¬ 
thing  will  be  done  about  concentration,  said 
its  president,  Toronto  Star  investigative  re¬ 
porter  Rob  Cribb:  “I  don’t  think  [owner¬ 
ship  concentration]  will  be  dismantled  in 
any  meaningful  way.  It’s  kind  of  beyond  the 
scope  of  government  at  this  time.” 

One  possible  solution  is  proving  to  be  a 
nonstarter:  allowing  U.S.  companies  to  bid 
for  Canadian  papers  by  repealing  the  law 
that  essentially  prohibits  foreign  ownership 
of  more  than  25%  of  a  newspaper.  The  only 
Canadian  voices  in  favor  of  that  are  execu¬ 
tives  from  chains  such  as  Hollinger  or 
Thomson  Corp.,  which  are  stuck  with 
1,  dozens  of  papers  they’ve  been  unable 
^  to  sell  oflp. 

\  The  Newspaper  Guild,  which 

S members  both  in  Canada  and 
United  States,  tries  whenever 
in  to  raise  alarms  about  U.S. 
iia  concentration  and  its 
It  on  editorial  diversity.  But 
da’s  experience  shows  how 
lit  it  can  be  to  slow  down  this 
ntless  centripetal  force.  Said 
Guild  President  Linda  K. 
Foley,  “Media  concen- 
tration  is  such  a 
fast-moving 
train,  it’s  hard 

with  it.”  u 


CANADA  IS  AGAIN  GOING  THROUGH 

one  of  its  periodic  fits  of  angst  about 
the  ever-tightening  concentration  of 
newspaper  ow'nership.  The  nation  has  been 
here  before:  Investigations  by  the  Davey 
Commission  in  the  1970s  and  the  Kent 
Commission  in  the  1980s  concluded  that 
corporate  concentration  was  hurting 
editorial  content,  but  their  rather  mild 
recommendations  were  quickly  forgotten. 

Interest  in  media  competition  was 
revived  by  last  year’s  acquisition  flurry, 
especially  the  blockbuster  sale  transferring 
the  more  than  100  Southam  Inc.  papers 
and  half-ownership  of  the  National  Post 
from  Conrad  Black’s  Hollinger  Inc.  to  Israel 
“Izzy”  Asper’s  CanWest  Global  Communi¬ 
cations  Inc.,  the  nation’s  biggest  owner  of 
TV  and  radio  stations.  When  the  deal  was 
announced,  Heritage  Minister  Sheila  Copps 
promised  to  name  a  new  government  com¬ 
mission  on  media  concentration,  but  she 
never  quite  got  around  to  doing  it. 

The  matter  might  have  lain  dormant  in¬ 
definitely  had  not  Izzy  Asper’s  son,  David, 
reminded  Canada  in  a  rather  dramatic  way 
last  month  what  it  means  when  one  owner 
controls  nearly  40%  of  a  nation’s 
newspaper  circulation.  David 
Asper  believes  papers  are  be-^^H^_ 
ing  unfair  to  Prime  Minis- 
ter  Jean  Chretien  in  their 
coverage  of  the  so-called  ' 

Auberge  Grand-Mere 
conflict-of-interest 

scandal.  So  Asper fils  '1 

had  his  open  letter  to  ^ 

journalists  published  in  _  N 

every  Southam  newspaper^^B’^^^— -:r 
and  the  National  Post.  Op- 
position  parties  were  enraged. 

“Isn’t  this  eloquent  proof,” 

Bloc  Quebecois  repre- 
sentative  Michel 
asked 
Parliament, 
there  is 
danger 
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“Parade  hits  all 


the  right  buttons. 
Every  Sunday.” 


NEW  HAMPSHIRE 


246  Page*.  IS  SectiofM 


Sunday  News 


-L!VK  FREE  OR  DIE"  -  CEN.  JOHN  STARK 


<1^ 


Joe  McQuaid,  President  and  Publisher, 
The  Union  Leader  and 
New  Hampshire  Sunday  News 


•  Liberta 


•  Dobles 


OPINION 


SPORTS 


Brother 


tAST 


Vil 


Portsmouth 

Seacoast 


Defused 


A  Conversalion  With  America 


staff  writer  on  the  business  desk  of  the 
Albuquerque  Journal. 


NEW  YORK 

Donna  Rowlinson  to  the  newly  created 
position  of  multimedia  editor  at  Newsday 
in  Melville  from  assistant  news  editor  for 
multimedia  at  the  South  Florida  Sun- 
Sentinel  in  Fort  Lauderdale. 


Kit  Frieden  to  assistant  Newsfeatures  editor 
for  The  Associated  Press  in  New  York  from 
state  editor  of  the  Houston  Chronicle. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

CALIFORNIA 

Joseph  T.  Natoli 

Joseph  Natoli,  president  of  The  Miami 
Herald,  has  been  named  publisher  of 
the  San  Jose  Mercury  News,  effective 
immediately.  The  publisher,  45,  had  been 
at  Knight  Kidder’s  Herald  since  1976,  as  a 
staff  accountant  in  the  suburban  division, 
controller,  vice  president  for  operations, 
general  manager,  and  president  (starting 
in  1994).  Natoli,  whose  father  also  worked  at  the  Herald, 
succeeds  Jay  T.  Harris,  who  resigned  March  19 . 

ALASKA 

Larry  Campbell  to  chief  of  bureau  for  The 
Associated  Press  in  Anchorage  from  state 
editor  for  Xhe  Anchorage  Daily  News.  He 
succeeds  Dean  Fosdick,  who  retired. 


BY  JAMIE  SANTO 


TEXAS 

Steve  Linum  to  general  manager  of  the 
daily  Mineral  Wells  Index  from  general 
manager  of  the  Stilwell  Democrat 
Journal  and  the  Westville  Reporter, 
both  Oklahoma  weeklies.  He  succeeds 
Bill  Fundis,  now  advertising  director  of 
The  Register-Herald  in  Beckley,  W.Va. 
Eddie  Davis  to  editor  from  sports  editor  of 
the  Cleburne  Times-Review. 


Chuck  Bloom  to  editor  of  the  Plano  Star 
Courier  from  editor  of  The  Allen  American. 
He  succeeds  Shawn  Moore,  who  resigned. 


WISCONSIN 

Lynn  Hicks  to  editor  of  the  Stevens  Point 
Journal  from  assistant  metro  editor  of 
The  Des  Moines  (Iowa)  Register.  Hicks 
succeeds  Jamie  Mara,  now  editor  of  The 
Post-Crescent  in  Appleton. 

Todd  Benz  to  circulation  manager  from 
circulation  director  at  The  Daily  News 
in  Greenville,  Mich.  Benz  succeeds  Fred 
Vieth,  now  with  the  U.S.  Postal  Service. 


The  International 
Center  for  Journalists 

Congratulates  the  16th  Group  of 
Knight  International 
Press  Fellows 


CALIFORNIA 
Carol  Stogsdill  to  senior  vice  president 
of  the  Foundation  for  American  Commu¬ 
nications  (FACS)  in  Pasadena.  Stogsdill  is 
a  former  senior  editor  and  vice  president 
of  the  Los  Angeles  Times. 


CANADA 

Wayne  Dance  to  director  of  advertising 
at  the  Times  Colonist  in  Victoria,  British 
Columbia,  from  classified  advertising 
manager  at  The  Gazette  in  Montreal. 


Stephen  Coon 

Brazil 


Corey  Flintoff 

Mongolia 


Fred  Board  to  publisher  of  the  Redlands 
Daily  Facts  from  publisher  of  The 
Lompoc  Record.  Board  succeeds  Toebe 
Bush,  who  resigned. 


Rebecca  Haggerty 
Central  and 
Eastern  Europe 


Jill  Hodges 
Central  and 
Eastern  Europe 


PENNSYLVANIA 

David 

Newhouse 

of  executive  edi¬ 
tor  at  The  Patriot-News  in 
Harrisburg  from  assistant  man¬ 
aging  editor  of  The  Times  in 
Trenton,  N.  J. 


Jonathan  Maslow 

Russia 


Maria  Martin 

Uruguay  and 
Guatemala 


Russ  Cannon  to  publisher  of  The  Lompoc 
Record  from  general  manager  of  the 
Santa  Maria  Times. 


James  Rousmaniere 

South  Africa 


KENTUCKY 

Alice  Rouse  to  publisher  of  The  Murray 
Ledger  Times  from  general  manager. 
Rouse  succeeds  Walter  Apperson,  who 
is  retiring. 


Sharon  Rousmaniere 

South  Africa 


NEW  MEXICO 
James  A.  Rosenthal  to  managing  editor  of 
the  Las  Cruces  Sun-News  from  reporter. 
Rosenthal  succeeds  Charles  Brunt,  now 


1616  H  Street,  NW  •  Third  Floor 
Washington,  DC  20006 
Tel:  202-737-3700  •  Fax:  202-737-0530 
knight@icfj.org 
www.icfj.org  •  www.ijnet.org 
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The  collective  yawn  greeting  conflicting  results  of  newspapers’ 
ballot  inspections  is  the  sound  of  a  healthy  democracy 


During  his  doomed  1996 
presidential  campaign, 
Republican  Bob  Dole  tried 
out  a  number  of  campaign 
slogans  such  as  “Dole:  No  Compromise” 
and  “One  Final  Mission.”  In  the  end,  the 
slogan  that  stuck  was  one  he  never  chose. 

It  was  his  plaintive  cry  loosed  in  frustration 
about  three  weeks  before  he  was  to  lose 
badly  to  an  incumbent  president  widely 
considered  the  more  untrustworthy  of  the 
two  candidates:  “Where  is  the  outrage?” 

Framed  not  as  a  plaint  but  as  a  simple 
query,  the  question  would 
make  an  appropriate  slogan 
for  this  post-post-election 
period.  Florida  newspapers 
have  released  the  first  re¬ 
sults  from  their  exhaustive, 
and  exhausting,  inspections 
of  disputed  ballots  cast  in 
the  presidential  election 
that,  according  to  official  re¬ 
turns,  allowed  George  W. 

Bush  to  carry  the  state  by  537  votes.  Far 
from  clarifying  the  Florida  vote,  these 
initial  stories  give  ammunition  to  partisans 
of  both  Bush  and  Al  Gore.  Yet,  we  must  ask: 
Where  is  the  outrage? 

In  December,  a  gaggle  of  Cassandras  in 
politics  and  even  in  the  press  warned  that 
these  newspaper  ballot  inspections  would 
be  the  political  equivalent  of  shouting  “Fire” 
in  a  crowded  theatre.  Republicans  and  their 
Op-Ed  supporters  complained  that  the 
media  reviews  would  wreak  enormous  hav¬ 
oc  on  the  body  politic,  undermine  the  legiti¬ 
macy  of  the  presidencj’,  and  perpetuate  a 
political  culture  of  rage  and  resentment. 

Now  the  first  newspaper  results  are  in, 
and,  as  on  that  memorable  Election  Night, 
the  returns  are  all  over  the  place.  In  Dade 


These  recounts 
are  feeding  not 
narrow  partisan 
bickering  but 
a  free  society ’s 
very  lifeblood. 


County,  The  Miami  Herald  has  Al  Gore 
gaining  just  49  votes  in  a  theoretical  re¬ 
count,  while  The  Palm  Beach  Post  says  Bush 
would  see  a  net  gain  of  six  votes.  In  Palm 
Beach  County,  Gore  could  have  gained  as 
many  as  6,600  votes,  the  Post  says,  if  his 
would-be  voters  had  punched  those  famous 
butterfly  ballots  correctly. 

Still  ahead  are  statewide  counts  by  the 
Herald  and  a  consortium  of  newspapers, 
CNN,  £md  The  Associated  Press.  Given 
their  different  methodologies  —the  Herald 
is  examining  only  “under\’otes”  while  the 
consortium  will  also  look 
at  “overvotes”  —  it’s 
unlikely  their  inspiections 
will  settle  anything. 

In  short,  the  election 
particulars  remain  a 
muddle.  Yet  one  thing  is 
clear:  The  American 
people  are  taking  in  all 
these  results  with  their 
usual  level-headedness. 
The  gyrations  of  these  media  counts  are 
registering  with  about  the  same  gravify’  as  a 
mild  upset  in  the  early  rounds  of  the  NCAA 
basketball  tournament.  One  small  reason 
is  that  newspapers  have  so  far  fulfilled 
their  pledge  of  presenting  just  the  facts  so 
readers  can  make  up  their  own  minds. 

The  more  important  reason,  though, 
is  something  the  brittle  doomsayers 
apparently  forgot  in  the  confusion  of  the 
election:  America’s  democracy  is  never 
damaged  by  full  and  open  disclosure,  no 
matter  how  embarrassing  to  this  parfy'  or 
that’s  political  ambitions.  Instead,  it 
thrives  on  transparency.  Just  as  we 
expected,  these  newspaper  recounts  are 
feeding  not  narrow  partisan  bickering 
but  a  free  sociefy’’s  very  lifeblood. 
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E&P’  EDITOR  OF  THE  YEAR 


It  was  the  year  of  Elian  and  the  Florida  recount, 
but  new  Editor  Marty  Baron  calmly  piloted 
‘The  Miami  Herald’  through  perilous  waters 

BY  JOE  STRUPP 


Marty  Baron’s  love  of  newspaper  competi- 
tion  bloomed  fully  some  23  years  ago  when  he 
was  a  young  reporter  covering  Boca  Raton,  Fla., 
for  The  Miami  Herald. 

During  an  otherwise  uneventful  City  Council 
meeting,  a  reporter  for  the  competing  Palm  Beach  Post  departed 
early,  leaving  Baron  to  endure  the  dismal  proceedings  alone.  His 
instinct  to  stick  it  out  paid  off  when  the  council  made  a  surprise 

aged  to  expand  the 
Knight  Ridder  news¬ 
paper’s  reporting  in 
several  areas  —  from 
business  to  sports  — 
while  making  the  best 
of  tough  budget  and 
staff  cuts;  reduce  the 
number  of  newsroom 
meetings  and  editor’s 
positions;  and  forge 
closer  ties  with 
reporters. 

Herald  employees, 
from  the  newest  cub 
reporters  up  to 
Publisher  Alberto 
Ibarguen,  generally 
agree  that  Baron’s 
efforts  have  made 
the  Herald  not  only 
a  more  pleasant  place  to  work  but  also  a 
much  stronger  paper. 


EDITOR’S  NOTES 

Name;  Martin  Baron 
Age:  46 

Birtiipl/Vce;  Tampa,  Fla. 
Education:  Lehigh  University, 
concurrent  bachelor  of  arts  degree  in 
joumalism/master's  degree  in  business 
administration,  1976,  Phi  Beta  Kappa. 
First  job:  Reporter,  The  Miami  Herald 

G  REATEST  AC  H I E VEM  ENT : 

“Fostering  an  environment  that  I  hope 
allows  people  to  do  their  best  work.” 
Greatest  disappointment: 
“What  else?  My  budget.  I  wish  it  were 
bigger.” 

Marital  status:  Single 
Last  book  read:  “Up  for  Grabs; 

A  Trip  Through  Time  and  Space  in  the 
Sunshine  State,”  by  John  Rothchild 


A  net  gain  for  Miami:  Marty  Baron, 
hanging  out  in  South  Beach,  once 
iled  Florida  but  returned  home 
w  helm  the  Herald  through  two 
phiperfect  storms  last  year. 
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On  the  dock  of  the  bay:  Baron  in  his  office,  bolstered  by  Pulitzer  Prize  medals  from 
1998,  says,  “The  most  important  ones  in  the  newsroom  are  those  who  are  out  on  the 
street  listening  to  the  people  rather  than  the  editor  who  directs  the  paper." 


sense  management  approach 
and  basic  news  judgment.  Giving 
staff  the  support  and  direction 
they  need  is  the  most  important 
element,  he  says.  “You  have  to 
create  conditions  for  reporters  to 
do  their  best  work  and  bring  their 
best  ideas  forward,”  Baron  says  in 
an  interview  at  his  fifth-floor 
office,  which  is  decorated  with 
news  photographs  and  offers  a 
panoramic  view  of  Miami’s 
Biscayne  Bay.  “The  most  impor¬ 
tant  ones  in  the  newsroom  are 
those  who  are  out  on  the  street 
listening  to  the  people  rather  than 
the  editor  who  directs  the  paper.” 


IN  JUST  ONE  YE.1R,  MaRTY  BARON  MADE 
many  changes,  large  and  small,  at  The 
Miami  Herald.  Most,  he  claims,  are 
reorganizing  coverage  toward  the  needs 
and  wants  of  readers.  Those  include: 

•  Extending  deadlines  from  11  p.m.  to 
12:30  a.m.,  with  an  emphasis  on  allowing 
later  sports  coverage. 

•  Adding  six  more  sports  pages  each 
week,  along  with  increased  college  sports 
coverage,  weekend  events,  and  scoreboard 
data.  Baron  also  raised  the  sports  travel 
budget  by  about  $50,000  annually. 

•  Expanding  business  coverage  with 
another  business  reporter  on  the  15-member 
staff,  a  redesigned  Monday  business  tab  that 
includes  a  new  technology  pullout,  and  a 
broader,  regional  approach. 

•  Expanding  the  Sunday  travel  section  by 
four  pages,  with  more  features  on  children, 
fishing,  boating,  travel  gear,  and  gay  travel, 
while  adding  one  part-time  staffer. 

•  Redesigning  the  “TVopical  Life”  Sunday 
section,  which  replaced  the  paper’s 
Sunday  magazine.  Tropic,  in  the  late 
1990s.  The  redesign  includes  more 
focus  on  life  in  southern  Florida,  with 
fewer  recipes  and  home-gardening  tips. 

•  Creating  a  new,  two-page  religion 
section  on  Saturdays,  which  includes  a 
“Moral  Quest”  Q-and-A  column  on 
ethics  and  a  regular  profile  feature. 

Budget  reductions  took  shape  in 
other  areas,  such  as  folding  the  Friday  living  and 
arts  section  into  the  weekend  entertainment  tab, 
cutting  the  business  section  agate  by  two  pages, 
and  reducing  pages  in  the  auto  and  boating  sec¬ 
tion.  “I  care  very  much  about  what  we  put  in  the 
news  hole,”  says  Baron.  “The  paper  had  been  very 
inconsistent.”  —  Joe  Strupp 


“There’s  an  authority  about  him  that  isn’t 
obnoxious,”  says  Ibargiien,  the  two-year 
Herald  publisher  who  hired  Baron  and 
credits  him  with  getting  the  most  out  of 
reporters.  “He’s  got  confidence  and 
experience  on  a  national  level.  He’s  done  it.” 

Baron,  from  his  perspective,  contends  his 
methods  are  nothing  more  than  a  common- 


Journalism  Fellowships 
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All  Elian,  all  the  time 

Baron  had  been  at  the  Herald 
only  three  months  or  so  when  his 
first  big  leadership  test  occurred 
on  Saturday,  April  22.  Staying 
in  a  hotel  while  his  new  South 
Beach  home  underw'ent 
renovation,  he  rushed  into  the 
new'sroom  when  he  got  word  of  the  FBI 
raid  to  retrieve  Elian  Gonzalez. 

Reporters  and  editors  had  been  on  the 
emotionally  charged  story  for  months,  ever 
since  young  Elian  had  landed  in  Florida  in 
November  1999  after  his  mother  died  at  sea 
trying  to  bring  him  to  the  United  States. 
When  armed  agents  stormed  the  home  of 
Elian’s  relatives  in  Miami’s  Little  Havana  at 
about  5:15  a.m.  that  April  morning,  the  Her¬ 
ald  put  its  well-plotted  coverage  into  action. 

“There  had  been  a  plan  in  place  to  have 
people  on  call,”  says  Baron,  who  added  that 
some  60  newsroom  staffers,  including  30 
reporters,  were  involved  in  the  raid  coverage. 


“We  had  been  monitoring  the  house 
constantly,  and  when  it  happened,  everyone 
was  in  position  to  cover  it.  The  key  was  to  get 
facts  straight  on  the  blow-by-blow  of  the 
raid,  and  we  did.” 

Observers  praised  the  paper’s  reporting 
that  day,  which  is  widely  rumored  to  be  a 
Pulitzer  Prize  finalist  for  breaking  news. 
“When  everything  blew  up  with  the  raid,  the 
Herald's  coverage  was  spectacular,”  says  Jim 
Mullin,  editor  of  Miami  New  Times,  the  local 
alternative  weekly  and  a  regular  critic  of  the 
Herald.  “It  reinforced  how  good  they  are  at 
responding  to  big  events.” 

But  not  everyone  {continued  on  page  17} 
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{continued frontpage  16}  raved  about 

the  paper’s  approach  before  the  raid.  A  harsh 
critique  in  The  New  Republic  slammed  the 
paper  for  unbalanced  coverage  during  the 
Elian  saga,  including  charges  that  it  missed 
three  stories  about  the  past  legal  problems  of 
some  of  the  boy’s  Miami  relatives.  “The  pa¬ 
per  has  been  scooped  on  stories  that  spoke 
directly  to  whether  the  Miami  family  was  fit 
to  care  for  Elian,”  the  article  asserted. 
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Some  Cuban-American  Herald  staffers, 
on  the  other  hand,  complained  that 
coverage  tilted  against  the  Miami  relatives 
on  occasion,  according  to  Reader  Represen¬ 
tative  Barbara  Gutierrez,  a  Cuban  native. 
“There  were  certain  stories  where  the  tone 
was  unfavorable  to  the  family  in  Miami  and 
a  bit  biased  toward  the  U.S.  government,” 
she  contends.  “I  don’t  think  it  was  inten¬ 
tionally  done,  but  it  was  an  issue.” 

Another  conflict  in  the  newsroom 
arose  over  derogatory  comments  by  some 


thousands  hold 
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staffers  about  Cubans  that  offended  Cuban- 


American  reporters.  Baron  called  a  meeting 
and  demanded  that  the  comments  stop.  “I 
made  it  clear  that  any  insensitive  remarks 
would  not  be  tolerated,”  says  the  editor,  who 


speaks  fluent  Spanish. 

Baron  defends  the  paper’s  work  in  the  face 
of  complaints  of  bias  and  missed  stories, 
claiming  the  Herald  wrote  more  than  1,000 
Elian  stories  and  received  thousands  of  posi¬ 
tive  reader  responses.  But  the  editor  admits 
there  are  some  things  about  the  coverage  he 
would  have  done  differently.  Among  them, 
he  wishes  he  had  run  an  Elian  special  section 
at  some  point  and  provided  more  reporting 
on  the  daily  lives  of  the  city’s  many  Cuban 
exiles.  “I’m  not  sure  we  did  as  good  a  job  of 
explaining  that  as  we  could  have,”  he  says. 

Recount  redujc 

when  the  too-close-to-call  presidential 
election  unraveled  the  night  of  Nov.  8,  Marty 
Baron  was  far  from  ground  zero  in  Florida. 
Stuck  in  a  hotel  some  3,000  miles  away  in 
San  Jose,  Calif.,  where  he’d  spent  the  day  in 
Knight  Bidder  budget  meetings,  Baron  was 
forced  to  run  the  paper’s  Election  Night 
coverage  via  telephone,  fax,  and  computer. 

“I  hated  it,”  sajs  Baron,  who  vowed  to  never 
again  attend  a  budget  meeting  on  Election 
Day.  “We  had  good  people  here  doing  what 
they  were  supposed  to,  but  if  it  came  up 
again,  I  would  refuse  to  go  out  there.” 

If  Baron  felt  he’d  missed  out  on  the 
Election  Night  excitement,  he  didn’t  have  to 
wait  long  to  make  up  for  it.  In  the  months 
since  Election  Day,  the  Herald  has  made 
national  election  news  on  several  occasions, 
while  breaking  ground  in  newspaper 
coverage  of  disputed  returns. 

First,  the  paper  conducted  a  computer 
analysis  in  December  of  state  voting 
patterns  that  claimed  Al  Gore  would  have 
won  the  state  by  20,000  votes  if  some 
170,000  discarded  ballots  had  been 
counted.  Then,  in  February,  the  paper 
reported  on  its  own  review  of  about  10,000 
undervote  ballots  in  Miami-Dade  County 
that  had  been  discounted.  That  report 
indicated  Bush  would  still  have  won  the 
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county  if  those  votes  were  included. 

The  Herald  recently  completed  a  similar 
recount  in  the  other  66  Florida  counties, 
with  results  that  were  about  to  be  released 
(as  went  to  press).  The  entire  effort, 
including  the  hiring  of  an  independent 
auditor,  cost  the  paper  some  $500,000, 
most  of  the  money  coming  from  Knight 
Ridden  “It  was  the  obvious  thing  to  do  and 
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great  journalism,”  Knight  Ridder  Vice 
President  for  News  Jerry  Ceppos  says  about 
the  decision  to  spend  the  money.  “There 
was  never  a  question  about  it.” 

The  Herald,  showing  unusual  vigor  and  a 
bit  of  cockiness,  also  chose  to  do  the  exami¬ 
nation  on  its  own,  shunning  imitations  to 
join  a  consortium  of  news  outlets,  including 
The  New  York  Times,  The  Washington  Post, 
and  CNN,  which  conducted  its  own  review. 
{USA  Today,  however,  has  arranged  to  pro¬ 
vide  some  funding  for  the  project  in  ex¬ 
change  for  being  able  to  publish  results  the 
same  time  as  the  Herald)  The  papers  efforts 
included  filing  public-records  requests  in 
each  county,  as  well  as  a  lawsuit  for  access  in 


Duval  County.  Baron  put  about  25%  of  the 
reporting  staff  on  some  element  of  the  stoiy. 

The  Baron  landscape 

It’s  no  secret  that  Baron  was  not  the 
Herald s  first  choice  to  replace  former  Execu¬ 
tive  Editor  Doug  Clifton,  who  left  Miami  in 
1999  to  lead  The  Plain  Dealer  in  Cleveland. 

A  well-publicized  effort  to  lure  Robert 
Rivard  (last  year’s  E^P  Editor  of  the  Year) 
from  the  San  Antonio  Express-News  took 
precedence.  When  the  Hearst  Corp.  agreed 
to  give  Rivard  more  money  and  staff  to  keep 
him  in  Texas,  Ibargiien  searched  again  and 
received  a  recommendation  about  Baron, 
then  at  The  New  York  Times,  from  Knight 


Bidder’s  Ceppos,  who’d  been  a  Herald 
editor  when  Baron  was  a  reporter  there 
in  the  1970s. 

Needing  to  bounce  back  from  a  series  of 
budget  cutbacks  and  circulation  declines, 
while  planning  for  future  financial 
restraints,  Ibargiien  wanted  an  editor  who 
could  motivate  staff,  focus  coverage,  and 
keep  the  bottom  line  strong.  “The  news¬ 
room  here  had  talent,  but  it  needed  some¬ 
one  who  encourages  the  talent,”  Ibargiien 
says.  “He  brought  a  passion  about  stories.” 

One  of  Baron’s  first  acts  was  to  cut  the 
number  of  newsroom  meetings.  Since  com¬ 
ing  to  the  paper,  he’s  eliminated  a  daily  45- 
minute  critique  of  the  newspaper;  a  monthly 
two-hour  meeting  of  department  heads;  and 
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treat.  “People  have  more  important  things  to 
do,”  Baron  argues.  “Several  of  those  meetings 
simply  involved  editors  talking  to  editors, 
rather  than  to  reporters  and  photographers.” 

Baron  also  reduced  the  number  of  assis¬ 
tant  managing  editors,  to  three  from  eight, 
as  part  of  a  budget  reduction  last  year  that 
cut  the  overall  newsroom  staff  from  434 
full-time  positions  to  412.  He  chose  to  cut 
assistant  editors  rather  than  lose  more 
reporters.  “It  was  a  recognition  that  our 
money  would  be  better  spent  in  the  field,” 
he  says.  Along  with  the  financial  belt-tight¬ 
ening,  Baron  also  reorganized  the  papers 
priorities  with  contraction  in  some  areas 
and  expansion  in  others  (see  story,  p.  16). 


run  a  leaner  operation  when  he  came  aboard 
in  1998  from  the  publishers  fxjst  at  El  Nuevo 
Herald,  the  Heralds  Spanish-language  sister. 
At  that  time,  the  Herald  had  an  18%  profit 
margin.  Ibargiien  set  a  goal  of  reaching  22% 
by  2000,  but  not  at  the  expense  of  news 
coverage.  He  credits  Baron  with  helping  to 
achieve  both  objectives. 

In  the  wake  of  recent  Knight  Bidder  cut¬ 
backs  at  the  San  Jose  Mercury  News,  which 
have  shaken  the  chain’s  West  Coast  flagship 
and  caused  Mercury  News  Publisher  Jay  T. 
Harris  to  quit  in  protest  last  month,  Baron 
and  Ibarguen  remain  cautiously  optimistic 
about  what  the  cost-cutting  atmosphere 
could  mean  for  the  Herald.  “We  believe  most 


Ibarguen  believed  the  Herald  needed  to 
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of  the  big  cuts  have  already  been  made  here,” 
Baron  says,  “but  it  is  a  concern.” 

Cool  in  the  Miami  heat 

It’s  3:30  or  so  when  The  Miami  Heralds 
daily  afternoon  meeting  comes  to  order  in¬ 
side  the  small,  sunny  conference  room  just 
steps  from  the  paj)er’s  newsroom.  As  editors 
take  their  seats  and  begin  lobbing  story  ideas 
and  opinions  back  and  forth,  Marty  Baron 
barely  stirs.  While  he  remains  focused  on  the 
discussion,  his  comments  are  few  and  direct, 
offering  opinions  only  when  asked  or  when 
he  believes  they  are  warranted. 

Sporting  tan  pants,  a  light  blue  shirt, 
and  a  dark  blue  tie,  Baron  suddenly  shows 
strong  interest  when  the  rundown  of 
stories  includes  hot  topics  such  as  an 
airport  expansion  cost  overrun,  Florida 
Gov.  Jeb  Bush’s  decision  not  to  push  a  tax 
cut,  and  the  indictment  of  five  local  police 
officers.  “We  should  look  at  the  difficulty 
of  convicting  cops  because  they  aren’t 
usually  willing  to  testify  against  each 
other,”  Baron  suggests  in  a  reser\’ed  voice. 
“We  also  need  to  have  mugs  of  the  indicted 
cops.  Isn’t  that  routine?” 

Leaning  back  in  his  chair  and  rubbing  the 
nape  of  his  neck,  Baron  goes  on  to  propose 
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1.  Baron  flanked  by  Mark  Seibei,  managing  editor  of  news,  and  Marty 
Merzer,  senior  writer,  in  the  newsroom  2.  Captaining  a  morning  news- 
budget  meeting  .*}.  Sharing  a  story  with  veteran  newsman  Gene  Miller 
during  his  rounds  at  the  Herald  office  4.  Conferring  with  Maggie  Steber, 
director  of  photography,  on  a  picture  story  Checking  in  with  Mindy 
Marques,  city  desk  editor,  early  in  the  morning 


it  more  than  a  place  to  come  to  work.” 

Amy  Driscoll,  who  spent  three  weeks  in 
Tallahassee  last  November  covering  the 
Florida  recount  story,  said  Baron  made 
her  feel  appreciated  with  a  simple  e-mail 
message  complimenting  a  story  she’d  done 
on  protests  outside  the  Florida  Supreme 
Court.  “The  fact  that  he  took  the  time  out  to 
write  to  me  meant  a  lot,”  says  Driscoll.  F 
Following  the  paper’s  recount  coverage, 
Baron  also  signed  off  on  a  party  for  dozens 
of  reporters  who  worked  the  story. 

Some  staffers,  however,  say  that  Baron’s 
measured  approach  can  leave  them  cold. 
“He’s  a  poker  face,”  says  one  reporter  w'ho 
requested  anonymity.  “People  were  not  sure 
what  to  make  of  him  at  first,  and  some 
people  are  afraid  of  him.  He  doesn’t  beat 
around  the  bu.sh,  and  he  doesn’t  apologize.” 
Still,  most  contend  that  Baron’s  news-first 
approach,  together  with  a  passion  for  beating 
competitors  and  a  respect  for  the  needs  of 
reporters,  is  positive.  “He’s  created  an 
environment,”  says  reporter  Holly  Stepp, 
“where  news  is  really,  really  valued.” 


a  graphic  for  the  airport  story  and  more 
information  on  the  additional  funding  that 
will  be  needed.  “I’d  like  to  know  how  they’re 
going  to  pay  for  this,”  he  tells  the  group. 

Fellow  editors  say  Baron’s  low-key,  direct 
approach  is  welcomed  because  it  focuses  on 
what  is  needed,  not  on  distractions.  “His 
insight  goes  right  to  the  heart  of  what’s  right, 
wrong,  or  missing  from  a  .story,”  says  David 
Wilson,  the  paper’s  night  news  editor  and  a 
23-year  Herald  veteran.  “I’ve  learned  a  lot 
from  him  in  a  short  time.” 

Baron  has  also  earned  accolades  for  trying 
to  make  new'  .staffers  feel  more  at  home  by 
taking  recruits  out  to  lunch  or  holding  social 
gatherings  for  them.  I^t  month,  he  hosted  a 
half-dozen  new  reporters  in  the  Herald's 
corporate  box  at  American  Airlines  Arena  for 
a  Miami  Heat  basketball  game.  “It’s  easy  in 
such  a  huge  newsroom  for  people  to  get 
buried  in  the  daily  grind,”  says  Tere  Figueras, 
a  24-year-old  reporter  who  dined  on  deli 
sandwiches  and  salad  with  other  junior 
colleagues  while  watching  the  Heat  upset 
the  favored  Sacramento  Kings.  “He  makes 


The  Associated  Press’  premier 
news  wire  for  the  Web,  AP  Online, 
is  now  available  in  XML.  It's  a 
format  that  makes  it  easier  to  create 
rich  multimedia  news  packages  and 
real-time  Internet  delivery  for  your 
Web  site. 


XML  AP  Online  is  made  possible 
by  a  new  AP  Internet-based  delivery 
system  for  transmitting  news  called 
News  Server  Internet  Delivery. 


News  .Server  Internet  Delivery 
provides  real-time  transmission  of 
text,  photos,  audio  and  video  in 
Web-ready  formats,  employing 
news  serv  er  technology,  which  is 
a  popular  transmission  protocol. 


XML  AP  Online  is  the  Internet- 
delivered  version  of  AP's  principal 
text  service  for  Web  sites,  the  first 
of  several  AP  Web-ready  services  to 
be  transmitted  by  the  News  Server 
Internet  Delivery. 


Blozci Tig  them  away 
while  Baron  clearly 
relishes  his  role  as  one  of 
Florida’s  major  newspaper 
editors,  the  Sunshine  State 
wasn’t  always  so  alluring. 

Bom  and  raised  in 
Tampa  as  the  second  son 
of  Israeli  immigrants,  he’d 
seen  enough  of  Floridian 
life  when  he  graduated 
from  Tampa’s  Berkeley 
Preparatory  School  in  1972. 
Longing  to  experience 
other  parts  of  the  country, 
he  fled  north  to  Lehigh 
University  in  Pennsylvania, 


Web-ready  photos  and  Web-ready 
audio  and  other  AP  Digital  services 
will  be  rolled  out  on  the  new' 
delivery  platform  through  2001. 
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where  he  edited  the  campus 
newspaper  and  earned  a 
bachelor’s  degree  in  journal¬ 
ism  and  a  master’s  degree  in 
business  administration 
before  leaving  in  1976.  “I 
wanted  to  get  above  the 
Mason-Dixon  line,”  Baron 
say’s.  “I  was  determined  to 
have  a  different  experience.” 

Ironically,  Baron’s  first  full¬ 
time  reporting  job  landed  him 
back  in  Gator  Country,  at  the 
Martin  County  bureau  of  the 
Herald,  w  here  he  covered 
eveiything  from  school-board 
meetings  to  police  stories, 
often  taking  his  own  photos 
and  transporting  them  to  the 
Miami  newsroom  via  public- 
transit  bus.  “It  was  another 
era,”  he  recalls.  “Government 
meetings  w'ere  the  most 
boring  thing  I  ever  covered  — 
they  never  ended.  It  almost 
drove  me  out  of  journalism.” 

After  toiling  in  bureaus  for 
more  than  a  year,  Baron 
transferred  to  Miami  in  1977 
to  work  on  the  business  staff. 

Two  years  later,  he  jumped  to 
the  Los  Angeles  Times,  where  he  continued 
covering  business  until  1982,  when  he  be- 
a  came  assistant  business  editor.  The  following 
<  year,  he  was  named  business  editor  at  age  29. 
:  Baron  says  his  competitive  drive  really  took 
t  hold  during  the  eight  years  he  ran  the  busi¬ 
ness  section.  In  that  time,  he  increased  the 
business  staff  to  60  from  35  and  expanded 
coverage  of  the  defense  industry,  entertain¬ 
ment  news,  and  investigative  stories. 

“We  weren’t  going  to  be  all  things  to  all 
people.  We  were  going  to  focus  on  those 


areas,”  says  Baron.  “The  idea  was  to  be  very 
aggressive  in  news  coverage,  never  letting 
The  Wall  Street  Joumalhe&t  us  out  there.  It 
was  a  very  busy  time  with  banks  failing  and 
the  S&L  [sa\’ings-and-loan]  scandal.” 

Success  overseeing  the  business  beat 
earned  Baron  an  assistant  managing  editor 
post  at  the  paper  in  1991,  when  he  began 
editing  Page  One  special  reports,  polls,  and 
other  special  projects.  In  1993,  he  took  over 
the  L.A.  Times'  Orange  County  edition, 
directing  coverage  of  the  Orange  County 


Speakers  include  Pulitzer  Prize 
winners,  Peabody  winners,  Nobel 
Laureates,  and  other  outstanding 
practitioners  and  teachers  who 
generously  donate  their  time. 

Co-sponsored  by  The  Poynter 
Institute  and  local  news  organiza¬ 
tions,  these  workshops  are  open  to 
people  of  all  ages  and  experience 
interested  in  perfecting  their  craft. 

See  the  Poynter  website  below  for 
information  and  details  of  specific 
workshops. 

Registration  fee:  $75-$80. 

April  7  &  8 

Hartford,  Conn. 

The  Hartford  Courant 

April  28  &  29 

Austin,  Texas 

Austin  American-Statesman 

Orange  County,  Calif. 

The  Orange  County  Register 

Seattle,  Wash. 

The  Seattle  Tin^ies 

St.  Louis,  Mo. 

St.  Louis  Post  Dispatch 

Wilmington,  Del. 

The  News  Journal 

May  19  &  20 
Ft.  Lauderdale,  Fla. 
Sun-Sentinel 

Poynter. 

The  Poynter  Institute 
801  Third  Street  South 
St.  Petersburg,  Florida  33701 
phone:  (888)  POYNTER  769-6837 
www.poynter.org 
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bankruptcy  scandal  in  daily  competi¬ 
tion  with  the  rival  Orange  County 
Register.  “We  blew  them  away  on  that 
story,”  Baron  declares.  “It  broke  just 
after  1  got  there,  and  we  were  really 
mobilized  every  day.” 

During  the  height  of  the  bankrupt¬ 
cy  coverage,  Baron  would  follow  12- 
and  14-hour  days  of  reporting  and 
editing  with  nightly  strategy  sessions 
at  11:30  p.m.  Planning  and  dogged 
reporting  were  essential,  according  to 
those  who  worked  in  the  newsroom 
at  the  time.  “He  shaped  our  coverage 
and  was  very  hands-on,”  recalls  Mark 
Platte,  one  of  the  lead  reporters  on 
the  bankruptcy  story  and  currently 
an  assistant  managing  editor  at  The 
Honolulu  Advertiser.  “He  has  a  real 
vision  for  coverage  of  big  stories.” 


One  of  the  tools  that  boosted  the  L.A. 
Times  over  the  Register  was  a  detailed 
review  of  testimony  to  a  grand  jury  investi¬ 
gating  the  bankruptcy.  Among  the  gems 
mined  from  those  documents:  the  counfr 
treasurer  had  consulted  a  psychic  on 
investment  decisions.  “We  were  also  able 
to  do  a  basic  reconstruction  of  how  the 
bankruptc>’  occurred,”  Baron  says. 


In  1996,  Baron  moved  to  The  New  York 
Times,  where  he  served  in  several  editing 
posts  before  becoming  associate  managing 
editor  (in  charge  of  the  newsroom  at  night), 
a  job  he  held  until  his  departure  to  Miami. 

The  beach  is  back 
Midday  sunshine  bathes  Ocean  Drive  in 
the  trendy  Miami  neighborhood  of  South 


Beach  as  Marty  Baron  tools  along  the 
busy  roadway  in  a  year-old  Audi 
Quattro,  a  gift  to  himself  upon  receiving 
the  Heralds  top  editing  post  last  year. 
Giving  a  guided  tour  of  the  area  known 
for  its  rebirth  as  a  tourist  magnet  and 
nightspot,  Baron  stresses  the  impor¬ 
tance  he  places  on  getting  out  into  the 
community  and  knowing  its  needs,  but 
without  pandering  to  a  single  element. 

“There  is  a  lot  of  tension  in  the 
community,  and  it  is  not  my  job  to 
resolve  it  all,”  Baron  says  while  steering 
past  the  oceanfront  Lummus  Park  and 
slowing  down  to  let  a  group  of  tourists 
cross  the  street.  “A  lot  of  community 
journalism  is  basic  —  listening  to 
readers  and  going  out  to  give  talks, 
but  remaining  objective.” 

For  years  prior  to  Baron’s  arrival, 
many  Herald  critics  —  in  and  out  of  the 
newsroom  —  complained  that  the  paper 
failed  to  provide  diverse  coverage  of  the 
community,  especially  the  ever-growing 
Cuban  population.  Although  it  regularly 
won  awards  for  coverage  of  big  stories, 
such  as  Hurricane  Andrew,  the  paper’s 
attention  to  its  own  community  was 
often  seen  as  limited. 

In  the  past  year,  locals  contend  that  the 
Herald  has  done  more  to  find  out  what 
makes  every  neighborhood  tick  and  relay 
relevant  information  to  readers.  “There 
are  some  things  we  might  not  agree  on, 
but  we  can’t  say  it  is  bad  coverage  —  it  is 
balanced,”  says  Ninoska  Perez,  a  spokes¬ 
woman  for  the  Cuban  American  National 
Foundation,  based  in  Miami.  “They  are 
providing  professional  coverage.” 

T.  Willard  Fair,  president  of  the  Urban 
League  of  Greater  Miami,  says  he  also 
notices  broader  coverage  of  all  communi¬ 
ties.  “I’ve  seen  more  articles  of  a  substan¬ 
tive  nature  in  the  past  year,”  he  says. 
“People  in  the  black  community  used  to 
believe  all  they  did  was  negative  coverage. 
That  is  not  the  case  anymore.” 

Looking  ahead,  Baron  is  quick  to  point 
out  the  need  for  still  more  changes  he’d 
like  to  make.  The  Herald  needs  to  improve 
the  training  and  evaluation  of  copy  edi¬ 
tors,  push  for  more  aggressive  reporting 
and  enterprise  projects,  and  focus  on  re¬ 
tention  of  reporters,  he  discloses.  “We 
want  to  make  the  Herald  a  destination 
paper,  not  just  a  steppingstone,”  Baron 
says.  “We  want  it  to  be  a  good  place  for 
reporters  to  stay.” 

Plainly,  Baron  himself  will  be  reluctant 
to  leave  Florida  a  second  time  —  revealing, 
once  again,  that  he  has  learned  the  value 
of  “staying  around.”  11 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GORE-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly. 

GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 
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Don't  you  wish 
your  stocks 
performed  like 
Ihe  Chronicle? 


f  530,125 

Daily  Circulation 

ABC  Publisher's  Interim  Statement 
(average  for  1 1  /22/00  -  1 2/3 1  /OO) 


457,028 

Morning  Circulation 

ABC  Publisher's  Statement  for 
6  months  ended  September  30,  2000 


Online  visitors  up  92.9% 

At  sfgate.com,  our  online  news  site, 
our  unique  daily  viewers  increased  92.9% 
from  October  2000  to  January  2001. 

Source:  Media  Metrix,  January  2001. 

No.  1  in  the  Bay  Area 

With  our  print  editions  and  sfgate.com, 
we  reach  more  Bay  Area  residents  than  any  other 
combined  media  source  in  the  region. 

Source:  Media  Metrix,  January  2001. 


The  Daily  Guide  to  Life  in  the  Bay  Area 


1-866-SFCHRON 


www.sfgate.com 


Norwegian  firm’s  Canadian  subsidiary  will  buy  Pacifica  Papers 


BY  JIM  ROSENBERG 

NO  SOONER  HAD  NORSKE  SkOGINDUSTRIER  ASA 
completed  a  profitable  2000,  and  a  restructuring 
that  refocused  on  its  core  business  and  made  it  the 
world’s  No.  2  newsprint  maker,  than  it  was  rumored 
to  be  talking  merger  with  Europe’s  No.  2  paper- 
maker,  sought  to  consolidate  control  of  a  South  American  operation, 
and  reached  agreement  to  expand  its  North  American  affiliate. 

Late  last  month,  Pacifica  Papers  Inc.  and  Norske  Skog  Canada  Ltd. 
(NSC)  agreed  to  combine  under  the  latter’s  name.  Both  operate  on 

Vancouver  Island,  British  ^ 

million  (Canadian)  deal  is 
approved,  NSC  will  become 

North  America’s  third-larg-  ^ 

est  (^md  the  world’s  ninth-  ■ 

largest) groundwood paper  \ 

tribute  almost  900,000  tons  jgjg,  the  Powell  River  mill  began  making  Western  Canada’s  fi 

of  paper.  NSCs  Crofton  and 

Campbell  River  (Elk  Falls)  mills  The  acquisition  shrinks  Norske  Skog’s 

produce  940,000  tons  of  paper,  105,000  stake  in  its  Canadian  namesake  from  a 

tons  of  containerboard,  and  550,000  tons  '  majority  50.8%  to  36%.  But  the  firm, 
of  market  pulp.  (Its  mainland  pulp  mill  is  '  headquartered  in  Oxenoen,  Norway,  “\vill 

being  sold.)  The  companies’  combined  still  be  a  very  significant  influence  in  our 

sales  last  year  were  C$2.5  billion.  company,”  said  NSC  Corporate  Affairs 

NSC  CEO  Russell  J.  Homer  anticipated  Vice  President  Stuart  H.  Clugston. 
annual  “synergies”  of  about  C$60  million  Expected  to  close  in  June,  the  acquisition 

that  are  unique  to  the  acquisition  owing  to  will  give  2.1  NSC  shares  or  one  NSC  share 

the  proximity  of  one  company’s  mills  to  the  I  and  C$7-50  cash  for  each  Pacifica  share, 
other’s.  “The  synergies  are  not  actually  *  Due  to  a  separate,  earlier  arrangement, 
around  rationalization”  involving  closures  NSC  is  to  make  a  special  distribution  of 

or  major  downsizing,  said  an  NSC  C$12  per  share  to  existing  holders  of  its 

spokesman,  who  pointed  instead  to  Class  A  common  shares.  Norske  Skog 

advantages  in  matters  such  as  transport  will  use  its  C$720  million  portion  of  the 

and  procurement  for  12  paper  machines  distribution  from  NSC  to  pay  down  debt, 

“located  \vithin  a  hundred-mile  radius.”  NSC  said  it  arranged  financing  for  its 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


BOOKS FOR SALE 


The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  $5  s/h 

www.dacor.net/iohn.hartman 

FEATURES  AVAILABLE 

MONTHLY  SUPPLEMENT  AVAILABLE 

Now  available  -  “Antiques  &  Collectible  for 
The  Home  &  Office”  Perfect  for  dailies  & 
weeklies  in  high  antique  shop  areas  to  pick 
up  extra  advertising  revenue.  Call; 

The  Wibel  Publishing  Group 
(603)7554568  for  sample  &  specifications 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

ENTREPRENEUR  WANTED 
No  Salary,  No  Draw,  No  Benefits 

Award  winning  SE  based  mature  market 
publication  needs  business/marketing 
partner  to  help  expand  and  ultimately  sell 
a  network  of  licensed  editions.  Strong 
commission  and  equity  opportunity  based 
on  realistic  performance  goals.  Three 
year  exit  goal.  Call  Paul  Knechtel,  Fifty 
Plus,  919  489-5946. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  Ifs  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

www.editorandpublisher.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  Hu.  v-  ^ 
Newspapers'  ^  i 

(214)  265-Wt)0 

Kickenbacher  IVledia 

(>73  I  L>esco  Dr..  Dulla 
673  1  Desco  Dr..  Dallas,  TX  75225 


II 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
23  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 

Conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  quali¬ 
ty  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call: 

(727)  733-8053  or  write  Box  3129 
Clearwater  Beach,  FL  34630 
No  obligation  of  course 

PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPERS  FOR  SALE 


NINE-YEAR  OLD  Marin  county  (North  San 
Francisco  Bay  Area)  weekly.  Featur- 
estransportation  issues,  music,  art,  thea- 
tecalendar.  Upscale  Market  Excellent 
expansion  potential.  (415)  899-9605. 


CANADA  SURBURBAN  TWO  -  newspaper 
company  is  booming  Alberta  due  to  ill 
health.  Take  advantage  of  strong  U.S.  dollar. 
Fax  inquiries  (403)  5082530 


ENJOY  ENVIED  LIFESTYLE  while  publishing 
your  own.  Weekly  plus  large  home 
in  mountain  paradise.  $375.00.  Email 
background  to  “52weeks@excite.com”  for 
more. 


ADJUDICATED  BEVERLY  HILLS  Newspaper 
for  sale.  Affluent,  internationally-known  mar¬ 
ket.  Weekly  circulation  of  1 7,000. 
Excellent  expansion  potential. 

Call  (310)  6886762 


MAJOR  CITY  MAGAZINE,  Slick,  4<olor, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  787082833 
(512)476-3950 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLICATIONS  FOR  SALE 


TRAVEL  NEWSLETTER  FOR  SALE  10 

issues/year,  paid  subs,  grosses  $300K 
Price;  $200K,  possible  terms.  Inquiries: 
gstream@bellsouth.net 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50’  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

_ MAILROOM _ 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  ‘Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  8587945 
Fax:  (508)  8587951 
www.newstec.com 


BUY/SEU/AU  MAILROOM  EQUIPMENT 

Muller  Marbni/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
AAppraiaala  aat.192d 
Ovar  2000  papers  aoW 


cribb.com 

Confidential  *  Convenient 
24  hours  s  day.  7  days  a  weak 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
icribb®crlbb.com 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
BuffaK^  WY,  828M 
|hic  ks@cribb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E.. 

Naples.  FL  34105 
tkaravakis@crlbb.com 


For  a  listing  of  publications  for  sate,  go  to  www.crfbb.com  j 
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PRESSES 


Inland  Newspaper  Madiinery  Corporatinn 

Fw  a  coiwlele  li:t  ol  penes:  |8III|2!i5'e74a  p  (9131 492-9050 
mranlandnemcoiii 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

METRO,  URBANITE.  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


WANTED  TO  BUY 


USED:  COMPUTERS  &  EQUIPMENT 

Call  or  Fax:  (856)  346-3228 
E-mail:  geokohn@aol.com 

WANTED:  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELAMARKETII^G 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


C2  EDrrOR& PUBLISHER  CLASSI 


-INDUSTRY 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES  LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
\www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493D470ext.  109 
for  a  confidential  consolation 


HEADLINE  PROMOTIONS.  INC. 
TELEMARKETING  SERVICES 
NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 
Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 
E-mail:  Hdlinel@aoLcom 
for  a  list  of  references 
Dennis  McQuillian 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
wvw.thepisagroup.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 

FIEDS  APRIL  2,  2001 


SERVICES- 


MAILROOM  SERVICES 


PRESS  AND  MAILROOM  SERVICES 
PRESSES 

•  Cost  effective  50”  web-width  reductions 

•  Single/double  width  press 
repairs/rebuilding 

MAILROOM 

•  Installation/Relocation  of  insert  machines 

•  On-site  inserter  and  hopper  repair/ 
rebuilding 

Complete,  thorough  equipment  audits 

MOUNTAIN  MACHINE  WORKS,  INC. 
(406)  273-0033  •  FAX  (406)  273-2447 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

The  Rapid  City  Journal  is  accepting  applica¬ 
tions  for  the  position  of  Controller  for  the 
newspaper  and  our  advertising  publications, 
the  Rapid  City  Advertiser  and  the 
Northern  Hills  Advertiser. 

The  Rapid  City  Journal  is  a 
35,000-circulation  daily  newspaper  serving 
western  South  Dakota  including  the  Black 
Hills.  Our  distribution  area  includes  eastern 
Wyoming  and  northwest  Nebraska  as  well. 
The  Controller  supervises  a  10-person  staff 
encompassing  the  Finance  and  Systems  de¬ 
partments  of  the  newspaper.  This  position 
requires  a  4-year  accounting  degree  and  a 
minimum  of  5  years  of  accounting  and  su¬ 
pervisory  experience. 

A  strong  background  in  financial  computer 
applications,  including  Excel  and  AS/400 
experience  is  mandatory.  CPA  applicants 
will  be  given  strong  preference,  and  experi¬ 
ence  with  human  resource  management  is 
highly  desirable. 

Compensation  includes  a  generous  salary 
and  bonus  potential.  Full  benefits  include 
medical,  dental,  and  vision  coverage,  em¬ 
ployee  and  dependent  life  insurance, 
long-term  disability  coverage,  employee 
stock  purchase  plan,  and  a  very  generous 
401(k)  plan. 

Interested  applicants  should  send  a  cover 
letter  and  resume  to: 

Human  Resources 
Rapid  City  Journal 
P.O.  Box  450 
Rapid  City,  SD  57701 
Fax:  605-394^446 
E-Mail:  steve.hall@rapidcityjournal.com 


ADMINISTRATIVE 


GENERAL  MANAGER  -  small  New  England 
daily  looking  for  a  responsible  GM,  prefera¬ 
bly  with  ad  sales  experience.  Great  oppor¬ 
tunity  with  growing  newspaper  company. 
Send  resume  to: 

Box  2056,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 


-HELP  WANTED- 


ADMINISTRATIVE 


HIGH  ENERGY  GENERAL  MANAGER 
Construction  Equipment  Guide,  a  leading 
43-year-old  publication  serving  the  heavy 
construction  industry,  with  over  115,000 
circulation,  is  seeking  a  hands-on  publishing 
professional  to  oversee  the  entire  operation. 
Candidate  must  have  successful  managerial 
experience,  publishing  know-how, 
strong  leadership  skills  and  computer  abili¬ 
ties.  Our  headquarters  is  located  in  Fort 
Washington,  PA. 

We  offer  an  excellent  compensation  and 
benefit  package,  including  a  perfor¬ 
mance-based  bonus.  Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 

PUBLISHER 

Publisher  to  lead  the  seven  day  East  Orego¬ 
nian,  Pendleton,  Ore.,  a  126-year-old  family 
owned  paper  long  respected  in  the  region. 
Just  added  a  Sunday  paper  covering  five 
counties  of  northeast  Oregon  in  conjunction 
with  our  weeklies  in  John  Day  and  Enter¬ 
prise.,  Or.  East  Oregonian  has  75  staff 
members,  experienced  department  manag¬ 
ers,  and  a  busy  commercial  printing  opera¬ 
tion,  branch  office  in  fast  growing 
Hermiston,  OR.  Northeast  Oregon  (the  dry 
side)  offers  friendly,active  lifestyle  with  easy 
access  to  hunting,  fishing,  boating,  skiing, 
hiking,  camping.  Pendleton,  pop  16,000, 
is  home  of  the  Pendleton  Round  Up  and 
birthplace  of  Pendleton  Woolens. 

(Info  at:  eonow.com). 

Our  six-newspaper  group  supports  fine 
fringe  benefits  programs,  including  profit 
sharing  and  401(k),  health-wellness  plan  and 
seeks  team-oriented,  experienced  newspa¬ 
per  manager.  Business  side  experience 
required.  News  experience  strongly  pre¬ 
ferred.  Must  be  capable  of  dealing  with  mul¬ 
tiple  priorities,  thinking  creatively,  and 
working  with  community  groups.  Compen¬ 
sation  is  above  average  and  includes  excel¬ 
lent  base  plus  incentives. 

Resumes,  letters  to: 

C.K.  Patterson 
Corporate  General  Manager 
P.O.  Box  2048,  Salem,  OR  97308 
or  e-mail:  ckpat@capitalpress.com 

GENERAL  MANAGER  for  four,  family-owned 
weeklies  in  small,  adjacent  markets.  Sales 
management  a  must;  any  other  experience 
helpful.  Major  metro  area  nearby. 

Send  resume  to: 

Tom  Smith,  Gazette  Publishing  Company 
P.O.  Box  309,  Bellevue,  OH  4481 1 


ADVERTISING 


ADVERTISING  SALES 

Leading  bi-weekly  construction  newspaper 
has  immediate  opening  for  experienced  ad¬ 
vertising  executive.  This  is  a  great  opportu¬ 
nity  to  join  a  43-year-old  company  that 
offers  an  excellent  compensation  and  bene¬ 
fit  package.  Midwest  and  Northeast  territo¬ 
ries  now  available.  Some  travel  required. 
Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 
www.editorandpublisher.com 


Phone:  1-888-825-9149  (] 

LASSIFIED  ADVERTISING  Fa^e: (646) 654-5312 

MGOLDEN(gEDITORANDPUBLISHER.COM  • 

MM  ACM  AH  ON  (gEDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 

-HELP  WANTED- 


ADVERTISING  ADVERTISING  CIRCULATION  CIRCULATION 


ADVERTISING  SALES  MANAGER 
The  North  Georgia  Newspaper  Group  is 
looking  for  a  new  Sales  Manager  for  it’s 
North  Region  Office.  The  position  will  have 
nine  direct  reports.  The  products  sold  out 
of  this  office  include  a  weekly  shopper,  an 
every  other  week  newspaper,  a  monthly 
business  to  business  magazine  as  well  as 
the  many  products  from  our  South  Region 
Office.  We  offer  competitive  salary  plus 
commission  and  bonuses  along  with  bene¬ 
fits  program.  Send  your  resume  to  Jeff  Mut¬ 
ter,  Regional  Advertising  Director,  The 
North  Georgia  Newspaper  Group,  308 
South  Thornton  Avenue,  Dalton,  GA  30720. 

Or  E-mail:  jmutter@vol.com 


NJ  BASED  weekly  law  newspaper  seeks  ex¬ 
perienced  sales  representative  or  phone  su¬ 
pervisor  to  lead  its  million  dollar  sales 
department.  Salary  +  commission  +  bene¬ 
fits.  Send  confidential  resume  to  Publisher: 

Fax  (908)  204D697 
Or  E-mail  WWA77@aol.com 


ADVERTISING  MANAGER 
The  European  Stars  &  Stripes,  a  daily  news¬ 
paper  based  in  Griesheim  Germany,  has  an 
immediate  opening  for  an  Advertising  Man¬ 
ager.  The  position  oversees  a  retail  staff  of 
twelve.  Plans  a  course  of  action  to  generate 
additional  revenue,  experience  in  developing 
and  implementing  commercial  advertising 
programs,  commercial  newspaper  ex¬ 
perience  selling  retail  and/or  general  adver¬ 
tising.  Knowledge  of  co-op  advertising 
programs  and  obtaining  insert  business.  Re¬ 
quirements:  minimum  of  one-year  supervi¬ 
sory  experience  working  in  a  media  sales 
environment  National  Agency  Check,  works 
evenings  and  weekends,  files  annual  Finan¬ 
cial  Disclosure  statement.  Send  a  cover  let¬ 
ter  and  resume  to: 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
Announcement  NAF  SS01021 
Open  to  U.  S.  citizens  only 
International  01149-6155-601433/207 
E-mail:  jobs@mail.estripes.osd.mil 


ADVERTISING  MANAGER 
Ames  Publishing  Company,  located  in  beau¬ 
tiful  Ames,  Iowa,  the  home  of  Iowa  State 
University,  is  searching  for  a  high  energy, 
hands-on  Advertising  Manager  with  proven 
leadership  skills  to  lead  a  young  but  very 
capable  advertising  department  to 
greatness. 

Requirements  include  5  plus  years  of  adver¬ 
tising  experience,  excellent  training  and 
mentoring  skills,  the  ability  to  develop  stra¬ 
tegic  plans  and  advertising  budgets  and  a 
proven  track  record  of  success. 

As  Advertising  Manager,  you’ll  be  responsi¬ 
ble  for  the  supervision  of  a  staff  of  21 
which  includes  the  advertising  departments 
of  The  Tribune,  a  10,500  daily,  and  three 
weekly  newspapers. 

We’re  looking  for  a  goal  driven,  high  energy, 
“roll  up  the  sleeves”  manager  who 
would  enjoy  working  in  a  fun,  competitive 
atmosphere. 

Please  send  resume  and  salary  history  to: 

Scott  Jeffrey,  Vice  President  of  Sales 
The  Tribune 
217  5the  Street 
Ames,  lA  50010 

Or  E-mail  to:  sjeffrey@amestrib.com 
www.edltorandpubllsher.com 


CLASSIFIED  ADVERTISING  DIRECTOR 
The  Gazette  in  Colorado  Springs,  CO-lOOk 
daily,  120k  Sunday  and  growing,  is  seeking 
a  Classified  Advertising  Director. 

Reporting  to  the  Vice  President  of  Advertis¬ 
ing,  the  Classified  Advertising  Director  will 
be  responsible  for  designing,  developing 
and  leading  the  classified  sales  effort.  It  is 
vital  that  preferred  candidate  has  a  consist¬ 
ent  record  of  training  and  developing  per¬ 
sonnel  while  implementing  innovative  sales 
programs. 

This  is  the  ideal  opportunity  for  someone 
who  wants  to  “run  their  own  show”  in  classi¬ 
fied.  There  are  no  sacred  cows  here.  Our 
goal  is  to  have  a  classified  department  that 
provides  world-class  customer  service  and 
consistent  revenue  growth  while  providing 
our  associates  with  opportunities  to  im¬ 
prove  and  advance. 

Five  years  applicable  newspaper  manage¬ 
ment  experience  is  required.  Candidates 
should  understand  new  media  and  new 
technology  and  the  opportunities  they  pres¬ 
ent  the  newspaper.  Experience  in  a  com¬ 
petitive  growing  market  a  definite  plus.  The 
ideal  candidate  will  have  experience  re¬ 
structuring  a  classified  department  from 
the  ground  up. 

Great  pay  and  benefits  package,  great 
management  team  and  a  great  place  to 
live!  Apply  to: 

Human  Resources 
The  Gazette 

30  South  Prospect  Street 
Colorado  Springs,  CO  80903 
Submit  a  letter  of  intent  specifically  ad¬ 
dressing  the  above  essential  position  re¬ 
quirements,  as  well  as  your  salary  history 
and  salary  expectations.  Deadline  to  re¬ 
spond  is  April  16th. 


ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
-K  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
Or  Fax:  (510)  841-5695 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  Gazette  in  Colorado  Springs,  CO. 
needs  a  graphic  artist  specializing  in  hard 
news  presentation  of  breaking  stories  and 
enterprise  projects.  We  are  looking  for  an 
experienced,  versatile  visual  journalist  who 
values  clear  communication.  Send  resume 
and  clips  to:  Keith  Briscoe,  Managing  Editor, 
The  Gazette,  P.O.  Box  1779,  Colorado 
Springs,  CO  80901,  or  e-mail  to: 

keithb@gazette.com 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


SALES  AND  MARKETING  MANAGER 
The  award-winning  Corpus  Christi  Call¬ 
er-Times,  8  times  named  Best  Newspaper 
in  the  Southwest  by  the  Dallas  Press  Club, 
and  a  property  of  E.W.  Scripps,  Inc.,  has  an 
opportunity  for  a  dynamic  Circulation  Sales 
and  Marketing  Manager. 

This  key  management  position  reports  di¬ 
rectly  to  the  Circulation  Director  and  is  re¬ 
sponsible  for  developing  promotion 
campaigns  and  meeting  sales  objecbves  to 
grown  circulation  volumes.  You  will  manage 
telemarketing,  kiosk  sales,  carrier  contests, 
and  retention  efforts. 

Candidates  must  have  a  proven  record  of 
meeting  sales  goals  and  have  a  strong  mar¬ 
keting  background.  Prior  newspaper  man¬ 
agement  experience,  including  sales, 
budgeting,  and  customer  service,  prefer¬ 
ably  in  the  circulation  area,  and  solid  com¬ 
puter  skills  are  also  a  must.  The  right 
candidate  will  be  a  great  communicator  and 
have  the  ability  to  lead,  motivate  and  deveF 
op  a  sales  staff. 

The  Corpus  Christi-Caller  Times  offers  an 
excellent  and  benefits  package  and  a 
fast-paced  progressive  work  environment 
conducive  to  personal  and  professional 
growth,  not  to  mention  to  tropical  breezes, 
sunny  skies  and  sandy  beaches  of  Corpus 
Christi,  Texas. 

To  apply,  please  send  cover  letter  and  re¬ 
sume  to: 

Kristin  Millet 

Human  Resource  Director 
Corpus  Christi  Caller-Times 
P.O.  Box  9136 

Corpus  Christi,  TX  78469-9136 
E-mail:  milletk@caller.com 
FAX:  (361)884-5357 


COME  GROW  WITH  US 
The  Ogden  Newspapers,  a  growing  news¬ 
paper  group  based  in  Wheeling,  WV  is  ac¬ 
cepting  resumes  for  Circulation  Director 
positions.  We  are  searching  for  individuals 
who  excel  in  a  fast  paced  environment  and 
who  have  a  strong  background  in  all  aspects 
of  circulation  -  innovative  marketing 
ideas,  excellent  service  and  good  collec¬ 
tions.  We  currently  have  openings  at  our 
newspapers  in  Minnesota,  Ohio,  Pennsylva¬ 
nia,  New  York  and  West  Virginia.  These 
newspapers  range  from  8,000  to  35,000 
circulation  so  we  need  people  at  all  levels 
of  management  experience.  We  offer  a 
great  working  environment  where  good 
ideas  and  results  are  rewarded.  With  37 
newspapers  in  10  states  we  have  unlimited 
promotion  potential.  Many  of  our  Circulation 
Directors  have  become  Publishers.  Please 
send  your  resume,  salary  history  and  cover 
letter  to: 

The  Ogden  Newspapers,  Inc. 

Attn:  Bart  Leath 

1500  Mam  Street,  Wheeling,  WV  26003 
Or  E-mail:  bleath@oweb.com 


SAN  FRANCISCO-OAKLAND  area  newspaper 
seeks  professional  store  front  and 
door-to-door  crews.  Contact: 
slkinter564@cs.com  or  (510)  208-6412 


CIRCULATION  DIRECTOR  -  small  New  Eng¬ 
land  daily  is  looking  to  grow  home  delivery, 
single  copy  and  improve  customer  service. 
If  youire  a  strong  number  two,  zone  or  dis¬ 
trict  manager  looking  for  a  great  career  op¬ 
portunity  you  should  apply.  Reply  to: 

Box  2055,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 


ACADEMIC 


ACADEMIC 


pennState 


University 

Park 


ASSOCIATE  EDITOR  PUBLICATIONS 

(Associate  Editor,  The  Penn  Stater  Magazine) 


The  Penn  Stater,  Penn  State's  145,000-circulation  alumni 
magazine,  seeks  an  associate  editor  to  assign,  write,  and  edit 
features  and  shorter  articles.  Responsibilities  also  include  story 
planning,  assigning,  and  editing  for  one  or  more  magazine  sections. 
VVe  stress  creative  nonfiction  and  have  won  national  awards  for  our 
writing  and  design.  The  staff  is  creative,  team-oriented,  and 
committed  to  producing  one  of  the  best  magazines  of  its  kind. 
Requires  a  bachelor's  degree  or  equivalent,  plus  two  years  of  work- 
related  experience.  Magazine  experience  preferred;  experience  in 
literary  journalism  a  plus.  This  is  a  fixed-term  position  funded  for 
one  year  from  date  of  hire  with  excellent  possibility  of  re-funding. 
Send  cover  letter,  resume  and  salary  requirements  to:  Employment 
&  Compensation  Division,  Pos.  #:  E-10373,  120  S.  Burrowes  St., 
University  Park,  PA  16801,  or  FAX  to  (814)  865-3750.  Application 
Deadline:  April  13,  2001. 


Penn  State  is  committed  to  affirmative  action,  equal  opportunity 
and  the  diversity  of  its  workforce. 


APRIL  2,  2001  EDITOR*  PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149 


CLASSIFIED  ADVEBTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Current  Director  promoted 
April  1st,  2001  within  Ottaway 
Seacoast  Newspapers  -  multi-title  operation 
with  15,000  daily,  20,500  Sunday,  17,000 
paid  semi-weekly  and  weekly. 

Lead  staff  of  16  to  continued  circulation 
gams,  sustain  current  good  service  levels 
and  initiate  sales  programs  in  a  growing 
market.  Minimum  five  years  management 
experience,  proven  ability  to  develop  cre¬ 
ative  sales  strategies  to  deliver  strong  start 
production  and  retention  year  by  year  and 
month  by  month.  Send  resume  to: 

John  Tabor,  Publisher 
Seacoast  Newspapers 
1 1 1  Maplewood  Avenue 
Portsmouth,  NH  03801 
E-mail:  jtabor@seacoastonline.com 


HOME  DELIVERY  MANAGER 
The  Fayetteville  Observer  (66,000  dai¬ 
ly/76,000  Sunday  seeks  a  Home  Delivery 
manager  to  oversee  and  grow  our  city  and 
state  areas.  Candidate  should  have  a  mini¬ 
mum  of  5  years  of  home  delivery  manage¬ 
ment  experience.  Salary  $50,000  plus 
commission  DOE.  Excellent  benefits.  For 
immediate  consideration,  send  resume, 
cover  letter  and  salary  history  to; 

Norrell  S.  Nelson,  Circulation  Director 
The  Fayetteville  Observer 
PO  Box  849,  Fayetteville,  NC  28302-0849 
Fax  to  (910)  486-5340 
Or  E-mail:  nelsonns@fayettevillenc.com 


CIRCULATION 


CIRCULATION 

SALES/MARKETING  MANAGER 
We  are  a  daily  and  Sunday  newspaper  lo¬ 
cated  in  Youngstown,  Ohio.  This  new  posi¬ 
tion  will  report  to  the  Director  of 
Circulation  and  be  responsible  for  all  circu¬ 
lation  sales  and  marketing  activities,  both 
homedelivery  and  single  copy.  Experience 
in  implementing  and  managing  successful 
sales  activities  such  as  outside  sales 
crews,  outside  telemarketing,  kiosk,  di¬ 
rect  mail,  single  copy.  NIE,  and  carrier  pro¬ 
motions  are  a  must.  We  are  looking  for  a 
highly  motivated,  results  oriented  individ¬ 
ual,  with  a  proven  track  record  of  circula¬ 
tion  growth  to  join  our  team.  Qualified 
applicants  must  have  a  related  degree  or 
a  minimum  of  five  years  work  related 
experience  in  the  newspaper  business. 

We  offer  a  comprehensive  benefit  pack¬ 
age  including,  health  and  life  insurance, 
retirement  and  401(k)  plan,  paid  vacations 
and  holidays,  liberal  mileage  allowance, 
commission/bonus  plan,  and  unlimited 
opportunity. 

If  you  are  creative,  organized,  and  ambi¬ 
tious  to  be  successful,  we  just  may  have 
the  opportunity  you  are  looking  for. 

For  serious  consideration, 
send  your  resume  to: 

Box  2052,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 

Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  PROMOTIONS  MANAGER 
The  Times-Picayune 

The  Promotions  Manager  will  create,  imple¬ 
ment  and  monitor  circulation  promotional 
initiatives  to  continually  increase  the  number 
of  subscribers  to  the  newspaper  in  the 
most  cost-effective  manner.  Reports  to  the 
Circulation  Director  and  interacts  routinely 
with  independent  dealers,  independent  con¬ 
tractors  and  employees. 

The  successful  candidate  will  also: 

•  Create  effective  promotional  programs 
utilizing  self-conducted  research  and 
analysis. 

•  Maintain  appropriate  data  to  observe 
trends  and  forecast  changes  that  will  in¬ 
crease  circulation. 

•  Effectively  monitor  an  established  pro¬ 
motion  budget. 

•  Keep  our  promotional  efforts  current 
and  progressive. 

Qualifications  include  experience  with  word 
processors  and  spread  sheet  application, 
ability  to  manage  multiple  projects  with  spe¬ 
cific  deadlines,  good  written  and  verbal 
communication  skills  and  the  ability  to 
make  presentations  to  diverse  groups.  Pre¬ 
fer  a  Bachelor’s  Degree  in  Marketing,  Man¬ 
agement  and/or  Communications  with  a 
minimum  of  five  years  of  direct  market¬ 
ing/promotions  experience  in  newspaper 
publishing  or  related  field.  MBA  a  plus. 

The  Times-Picayune’s  industry  leading  ben¬ 
efits  package  includes  a  choice  of  health 
plans,  dental  and  vision  coverage,  paid  va¬ 
cation,  a  long  and  short  term  disability 
package,  a  100%  Company  funded  defined 
retirement  benefit  plan,  and  a  matching 
401(k)  plan. 

Send  resume  and  earnings  history  to: 
The  Times-Picayune 

Attn:  Philip  Ehrhardt,  Circulation  Manager 
3800  Howard  Avenue 
New  Orleans,  LA  70125-1429 
Fax:  (504)  826-3493 
E-mail:  pehrhardt@timespicayune.com 
An  equal  opportunity  employer  M/F 


CIRCULATION  DIRECTOR 
Are  you  cutting  edge,  given  to  thinking  out¬ 
side  the  box,  experienced  in  a  fiercely  com¬ 
petitive  market?  Join  the  management  team 
of  36,000  daily  in  fast-growing  Northwest 
Arkansas?  Responsible  for  annual  planning 
and  budgeting,  managing  people  and  re¬ 
sources,  and  developing  strategies  for  cir¬ 
culation  growth.  Requires  at  least  5  years 
top  management  newspaper  experience. 
Excellent  salary,  MBO  and  competitive  ben¬ 
efits  package. 

Send  resume  with  salary  requirements  to: 
Human  Resources 
The  Morning  News 
P.O.  Box  7 

Springdale,  AR  72765 
E-mail:  jeaton@nwaonline.net 
Fax:  (501)872-5006 
EOE-Drug  Screen  Required 


EDITORIAL 


ASSISTANT  EDITOR 

The  Spectrum,  a  23,000  circulation  Gannett 
AM  daily,  is  seeking  a  copy  editor  for 
an  assistant  editor  position.  Quark  is  a  mus- 
t.  Southwest  Utah  is  a  fast-growing  market 
set  in  scenic  landscapes,  with  recreational 
opportunities  and  quiet  communities  that 
are  only  a  two-hour  drive  from  Las  Vegas. 
E-mail  l<evin  Jenkins  at: 

kjenkins@thespectrum.com 


EDITORIAL 


PUBLISHER/EDITOR 

The  Publisher/Editor  is  the  top  executive 
for  the  Dothan  Eagle  and  Enterprise  Ledger 
as  well  as  the  operations’  affiliate  weeklies. 
The  successful  candidate’s  main  focus  will 
be  improving  the  quality  of  news  content  in 
these  publications.  Responsibiliiies  include 
deciding  news  coverage,  content  issues  an- 
d  leading  efforts  to  safeguard  the  editorial 
integrity  and  credibility  by  training,coaching, 
critiquing  and  improving  newsroom  supervi¬ 
sion.  This  executive  will  also  act  as  a  liaison 
between  the  community  and  the  papers, 
strengthening  ties  and  solving  problems. 
This  position  will  also  serve  as  the  news¬ 
room  advocate  on  the  Alabama  Group’s  ex¬ 
ecutive  team.  Ideal  candidates  will  have  a 
minimum  of  a  Bachelor’s  degree  m  journal¬ 
ism,  and  10  or  more  years  of  newsroom 
management  experience. 

Forward  resumes  to: 

Media  General  Community  Newspapers-AL. 

Dothan  Eagle 
227  North  Oates  Street 
Dothan,  AL  36303 
Attn:  Louise  Thomas 


EDITOR-IN-CHIEF  for  progressive  employ¬ 
ee-owned  publisher  of  New  Age  Retailer,  for 
14  years  the  #1  trade  magazine  for  retailers 
of  New  Age  merchandise.  Looking  for 
a  creative  community-builder  with  business 
experience  to  work  with  our  team  of  13 
highly  motivated  professionals.  Open  mind¬ 
ed  and  openhearted.  Located  in  Bellingham, 
Washington,  a  quiet  college  town 
north  of  Seattle.  E-mail  3:  resume  and  cover 
letter  by  April  13th  to: 

stephanie@newageretailer.com 


COPY  EDITOR  sought  at  Bennington  Banner, 
8,000  circulation  daily  in  beautiful 
southwestern  Vermont.  QuarkXPress,  Pho¬ 
toshop  essential.  Send  resume  to: 

Editor  Robin  Smith,  Bennington  Banner 
425  Main  Street,  Bennington,  VT  05201 
rsmith@benningtonbanner.com 


EMERGENCY  SERVICES  EDITOR 

1st  Responder  Newspaper,  which  serves 
the  fire,  rescue  and  EMS  community,  is  cur¬ 
rently  looking  to  round  out  its  management 
team  with  an  editor.  Candidates  must  have 
a  unique  work  experience  history  of  having 
current  or  prior  newspaper  editorial  experi¬ 
ence  (whether  daily,  weekly  or  comparable) 
and  a  working  knowledge  of  the  emergency 
services.  Job  duties  will  include 
newsgathering  and  news  budgeting,  as  well 
as  page  layout  and  design. 

1st  Responder  Newspaper  offers  a  compet¬ 
itive  salary,  fully  paid  medical  benefits, 
three  weeks  vacation  and  a  401(k)  with 
company  contributions. 

Please  send  resume  to  Editor  Search,  1st 
Responder  Newspaper,  5  Starrow  Drive, 
Newburgh,  NY  12550.  Contact  1st  Re¬ 
sponder  Newspaper  at  (845)  564-1962  for 
additional  information. 


EDITOR  for  state  agency.  Salary: 
$46, 980-557,108.  Location;Sacramento. 
Contact:  Kathleen  @  916445-0255. 

Or  E-mail  KathleenS@bsa.ca.gov 
See  also  www.bsa.ca.gov 

www.editorandpublisher.com 


CIRCULATION 


CIRCULATION 


■r  ^r. 

pcf: 


Regional  Home 
Delivery  Manager 

PCF  is  an  acknowledged  leader  in  national 
newspaper  circulation  fulfillment  with  clients 
including  The  New  York  Times  among  others. 
We  have  career  opportunities  for  professionals 
to  manage  our  home  delivery  operations  in  the 
following  regions:  Midwest,  New  England, 
Northern  California,  Southeast,  Southwest, 
and  Southern  California. 

This  position  is  responsible  for  identifying 
opportunities  for  expansion  of  the  home  deliv¬ 
ery  services  to  increase  revenues  and  profitabil¬ 
ity  while  minimizing  customer  complaints  on 
service.  Other  responsibilities  include  develop¬ 
ment  and  implementation  of  strategies  to 
improve  employee  recruitment  and  retention, 
and  managing,  through  forecasting  and  budget¬ 
ing,  the  optimal  utilization  of  company 
resources  for  the  assigned  region. 

The  successful  candidates  will  have  a  BA/BS 
degree  in  Business  and  at  least  5  years  of  pro¬ 
gressive  managerial  experience.  Knowledge  of 
publishing/home  delivery  circulation  opera¬ 
tions  preferred. 

We  offer  a  competitive  total  compensation  pack¬ 
age  including  bonus  and  comprehensive  benefits 
package.  Please  forward  your  resume  and  total 
compensation  requirements  to:  PCF,  Inc.,  22 
West  Pennsylvania  Avenue,  Suite  505,  Towson, 
MD  21204.  Attn:  Jennifer  Cooke  Email: 
|ennifer.Cooke@pcfcorp.com  or  fax:  (410)  583- 
1578.  Please  visit  our  website  for  additional 
company  information:  WWW.PCFCORP.COM. 


EOE 
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-HELP  WANTED- 


EDITORIAL 


The  Los  Angeles  Jewish  Journal,  an 
80,000  circulation  independent  Jewish 
weekly,  is  looking  for  a  MANAGING  EDITOR. 
Must  have  2  years  experience.  Competitive 
pay  and  benefits.  E-mail  to: 

editor@jewishjournal  .com 


NEWS  EDITOR 

The  Jewish  Chronicle  is  seeking  a  hungry 
professional  journalist  to  fill  the  #2  slot  on 
its  news  staff.  Strong  writing  and  editing 
skills.  Daily  newspaper  experience  and 
camera  skills  are  definite  pluses.  Good  sal¬ 
ary  and  benefits.  Send  clips,  resume, 
and  references  to  Lee  Chottiner,  c/o  The 
Jewish  Chronicle,  5600  Baum  Boulevard, 
Pittsburgh,  PA  15206  or  E-mail  to: 
chottiner33@hotmail.com 


THE  LEXINGTON  HERALD-LEADER,  a 
125,000  daily,  160,000  Sunday  newspaper 
nestled  in  the  Kentucky  Bluegrass  region,  is 
seeking  an  on-the-cutting-edge  Assistant 
Features  Editor  with  a  keen  eye  for 
news  and  trends,  a  quick  wit  and  knack  for 
story  development  and  package  presenta¬ 
tion.  Pop-culture  savvy  and  a  vibrant  interest 
in  entertainment  are  a  plus.  A  minimum 
of  five  years  of  reporting  and/or  editing  ex¬ 
perience  is  preferred.  Send  your  resume 
and  at  least  seven  samples  of  your  work  to: 

Todd  Wethall,  Features  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail  to:  twethall@herald-leader.com 


COPY  EDITOR 

The  Durango  Herald,  a  seven-day  morning 
newspaper  in  the  spectacular  mountains  of 
Southwest  Colorado,  has  an  opening  for  a 
copy  editor.  This  full-time  person  edits  local 
and  wire  stories,  cutlines,  and  other  news 
and  editorial  content:  writes  headlines:  de¬ 
signs  and  paginates  section  fronts  and  in¬ 
side  pages  in  Quark  XPress:  and  proofreads 
pages.  Send  a  cover  letter,  resume 
and  work  samples  to:  David  Staats,  Manag¬ 
ing  Editor,  The  Durango  Herald,  P.O.  Drawer 
A,  Durango,  CO  81301.  More  info  at: 
www.durangoherald.com 


EDITORIAL 


EDITORIAL  PAGE  EDITOR 
The  Burlington  Free  Press,  Vermonfs  larg¬ 
est  newspaper,  seeks  an  editorial  page  edi¬ 
tor  with  strong  writing  and  reporting  skills 
and  a  passion  for  the  First  Amendment.  Sig¬ 
nificant  editorial  page  experience  is  essen¬ 
tial.  The  Free  Press  Opinion  pages  focus  on 
local  issues  -  the  environment,  growth  and 
development,  health  care  and  schools.  Ap¬ 
plicants  should  be  skilled  at  producing  pub¬ 
lic  service  projects  as  well  as  daily,  solution 
oriented,  editorials.  Also  important  is  the 
ability  to  solicit  op-ed  submissions  that 
broaden  the  voice  of  the  section.  Please 
send  a  cover  letter  and  clips  to: 

Mickey  Hirten,  Executive  Editor 
The  Burlington  Free  Press 
191  College  Street,  P.O.  Box  10 
Burlington,  VT  05402-0010 

TWO  OPENINGS  at  the  Index-Journal,  a 
17,000  daily,  family-owned  in  beautiful 
Greenwood,  SC,  a  college  town  close  to  cit¬ 
ies  with  great  concert  venues. 

ASSISTANT  SPORTS  EDITOR 
Assist  with  planning,  cover  college,  some 
high  school  sports,  supervise  two  writers 
and  paginate  as  needed.  Candidate  should 
be  ambitious,  with  a  minimum  of  3  yearsi 
experience  on  a  daily  newspaper  with  a  de¬ 
sire  to  advance  to  the  sports  editor  slot. 

PAGINATOR 

QuarkXPress,  PhotoShop  skills  a  must.  Oc¬ 
casional  reporting  duties  may  be  included. 
Send  cover  letter,  resume,  clips,  layout 
samples  to:  Richard  Whiting,  managing  edi¬ 
tor,  The  Index-Journal,  P.O.  Box  1018, 
Greenwood,  SC  29648. 

Fax  (854)  223-7331 
E-mail:  rwhiting@indexjournal.com 

MANAGING  EDITOR 

PORTLAND,  MAINE 

We  are  looking  for  a  creative,  talented, 
self-sufficient  editor  to  fill  the  Managing  Edi¬ 
tor  position  for  Professional  Mariner,  a 
30,000  circulation  trade  magazine.  Send 
resume  and  samples  to: 

Bruce  Cole,  Professional  Mariner 
P.O.  Box  418,  Rockport,  ME  04856 
E-mail:  shipexpo@midcoast.com 


EDITORIAL 


MANAGING  EDITOR 

The  Journal-Standard,  an  award  winning 
small  daily  in  NW.  Illinois  is  seeking  an  ex¬ 
perienced  manager  to  lead  our  editorial  de¬ 
partment.  We  are  a  Howard  Publications 
newspaper  that  believes  in  a  strong  editorial 
product  and  providing  cutting  edge  tech¬ 
nology  to  get  the  job  done.  Candidates 
must  have  a  Bachelor's  degree  in  Journalism 
and  a  minimum  of  two  years  management 
experience.  Candidates  must  also  be 
community  minded  and  possess  a  strong 
knowledge  in  AP  Style,  news  judgement, 
and  team  building.  Strong  writing  skills  are 
a  must.  We  offer  a  competitive  salary  and 
benefit  package.  Send  your  resume,  salary 
requirements,  and  editing  clips  to: 

Julie  N.  Taulman,  Publisher 
The  Journal-Standard 
P.  0.  Box  330 
Freeport,  IL  61032 

HANLEY-WOOD,  LLC,  is  the  leading  busi- 
ness-to-business  information  provider  in  the 
residential  and  commercial  construction  in¬ 
dustry.  We  have  an  immediate  need  for  an 
experienced  EDITOR  to  manage  the  editori¬ 
al  aspects  of  ProSales  Magazine.  Qualified 
candidates  will  possess  5-t-  years  magazine 
editing  experience,  a  Bachelor's  degree,  a 
broad  knowledge  of  business-to-business 
publications,  and  public  speaking  experi¬ 
ence.  Experience  managing  edit  staff  is  also 
required.  Send  resume  and  cover  letter 
in  confidence  to: 

Dept.  PSEdit/RS,  Hanley-Wood,  LLC 
One  Thomas  Circle,  NW,  Suite  600 
Washington,  DC  20005 
Fax  (202)  785-1974 
E-mail:  job4@hanley-wood.com 
Visit  us  at  www.hanely-wood.com 


ASSISTANT  EDITOR  position  with  some 
general  news  and  feature  writing  responsi¬ 
bilities.  B.A.  in  Journalism  and/or 
equivalent  newspaper  experience.  Quark 
experience  preferred.  Excellent  benefits. 
Send  resume,  clips  and  references  to:  I. 
Bruce  Henke,  Publisher,  Jamestown  Sun, 
P.O.  Box  1760,  Jamestown,  ND  58402. 


EDITORIAL 


JOURNALIST 

The  Daily  Tribune  (Hibbing,  MN)  has  an  im¬ 
mediate  opening  for  an  experienced  journal¬ 
ist  who  would  enjoy  being  editor  a 
community  daily  newspaper  and  managing  a 
staff  of  eight. 

Responsibilities  include:  training,  guiding 
and  editing  bright,  energetic  reporters: 
working  cloesly  with  other  department  man¬ 
agers  in  developing  a  better  community 
newspaper:  adding  your  own  flavor  and 
style  to  the  editorial  page  and  some 
paginating. 

The  Daily  Tribune  is  part  of  the  Murphy 
McGinnis  Media,  Inc  newspaper  group.  Our 
company  provides  excellent  benefits  includ¬ 
ing:  a  strong  starting  salary,  health  care, 
401(k),  paid  vacation,  holidays  and  other 
benefits. 

Please  contact:  Terese  Almquist,  Publisher 
of  The  Daily  Tribune  at:  (218)  262-1011  or 
by  e-mail  at:  terese.almquist@mx3.com 

ASSISTANT  FEATURES  EDITOR 
A  125,0CK)/1 50,000  metro  daily  is  seeking 
an  experienced  content  editor.  Successful 
candidates  will  have  good  communication 
and  time-management  skills  and  the  ability 
to  develop  story  ideas  and  juggle  daily, 
weekend  and  special  projects.  Send  letter, 
resume  and  work  samples  to: 

Kristin  Wilkison,  The  News  Journal 
Box  15505,  Wilmington,  DE  19850 
Or  kwilkison@delawareonline.com 


SPORTS  EDITOR/WRITER:  reporting.editing, 
page  layout  and  headline  writing,  communi¬ 
ty  sports  include  basketball,  baseball, 
cross  country,  soccer,  track,  wrestling,  and 
volleyball.  5  days  on/2  days  off,  6,000  cir¬ 
culation,  morning  distribution,  state-of-the 
art  equipment,  Mac  computers.  Word  and 
Quark  software,  pleasant  work  environment, 
island  living,  located  in  rain  forest, 
benefits:  profit  sharing,  medical/dental 
insurance,  paid  vacation,  sick  leave  and 
401(k).  Send  clips,  cover  letter  and  resume 
to:  Scott  Bowlen,  Ketchikan  Daily  News, 
501  Dock  St./P.O.  Box  7900,  Ketchikan, 
AK  99901. 


EDITORIAL 


EDITORIAL 


Dow  Jones  Newswires,  a  leading  supplier  of  real-time  news  and  mar¬ 
ket  information  to  the  business  and  financial  community  and  a  global  partner 
with  the  Associated  Press,  is  seeking  to  hire: 

BUREAU  CHIEF:  Based  in  Taipei,  you  will  manage  a  team  of  talented 
reporters,  and  coordinate  coverage  of  business  and  financial  news.  This  is  a 
challenging  role  that  requires  the  successful  candidate  to  possess  manage¬ 
ment  skills  and  clarity  of  judgment,  as  well  as  strong  reporting  and  editinga- 
bility.  Other  qualifications  include  several  years  of  newswires  and  financial 
news  experience,  knowledge  of  Taiwam's  economy  and  markets.  Excellent 
command  of  written  and  spoken  English  and  Mandarin  is  essential. 

If  you  want  to  work  for  one  of  the  worldis  top  financial  and  business  news 
companies,  you  are  invited  to  submit  a  cover  letter,  your  salary  expectation, 
a  comprehensive  resume  stating  your  qualifications  and  your  contact 
information  to: 

E-mail;  djnews.singapore.hr@dowjones.com 
Human  Resources  Department 
Dow  Jones  Newswires 

10  Anson  Road,  #32-08,  International  Plaza 
Singapore  079903 


EDITORIAL 


EDITORIAL 


The  National  Enquirer 
Wants  You! 

America’s  largest  circulation  paper  is  seeking  tal¬ 
ented  reporters  who  are  aggressive,  self-moti¬ 
vated  and  experienced  for  our  Los  Angeles 
bureau  and  Florida  headquarters.  The  Enquirer 
routinely  breaks  the  biggest  news  stories  in  the 
world  and  we’re  looking  for  reporters  who  keep 
digging  for  information  long  after  the  competition 
has  given  up.  Excellent  Benefits 

Send  resume  and  clips  to: 

Attn:  HR-NE,  5401  NW  Broken  Sound  Blvd.,  Boca  Raton,  FL 
33487  or  fax  to  561  -989-1 298. 


www.editorandpubllsher.com 
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editors 


Bloomberg  News  provides  comprehensive  coverage  of  markets, 
economies,  companies,  politics,  sports  and  more.  Syndicated  in 
numerous  papers  globally,  our  award-winning  news  service  is 
seeking  the  brightest  and  the  best  Editors  for  our  growing  news 
bureaus  around  the  world. 


I  NORTH  AMERICA;  New  York,  Boston,  Princeton, 
Washington,  Atlanta,  San  Francisco,  Chicago... and  other 
locations!  Editors  will  edit  copy  on  industries  including: 
banking,  energy,  telecommunications,  technology,  consumer, 
commodities,  sports,  aerospace. .  .and  many  more! 

I  EUROPE/ASIA:  London,  Frankfurt,  Brussels, 
Stockholm,  Zurich,  Madrid,  Tokyo,  Seoul,  Hong  Kong, 
Singapore,  Sydney...  and  others!  Edit  copy  on  companies, 
economies,  markets,  commodities. 

QUALIFICATIONS: 

•  5  years  editing  copy,  preferably  for  a  major  news  organization 
•  Expertise  with  financial  news  a  plus 
•  Confidence  to  manage  stories,  lead  reporters  and  uphold 
standards 

•  Proficiency  with  numbers  as  well  as  words 
■  Capability  to  edit  stories  on  real-time  deadlines 

Please  send  resume  and  writing  clips  to:  John  Scheirer, 
Bloomberg  News  Recruiting,  100  Business  Park 
Drive,  Princeton,  NJ  08542.  Please  specify  geographic 
preference.  An  equal  opportunity  employer  m/f/d/v. 


Bloomberg 
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EDITORIAL 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  tocus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Cleveland,  Kansas  City,  Phoenix,  and  Ft. 
Worth.  Qualified  candidates  will  have  a 
strong  background  in  news  and  the  ability 
to  write  compelling,  magazine-length  stories 
based  on  in-depth  reporting.  New  Times  of¬ 
fers  competitive  salaries  and  benefits. 
Interested  candidates  should  send  a  cover 
letter,  resume,  clips  and  three  well-devel¬ 
oped  story  ideas  about  the  city  in  which 
they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 

Np\a/  Timp^ 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


ASSISTANT  CITY  EDITOR 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  an  Assistant  City  Editor.  Will  assist 
with  reporter  assignments,  photo  requests, 
graphic  requests  and  copy  editing.  Must 
have  strong  leadership,  organization  and 
communication  skills.  Send  resume  with 
cover  letter  to:  Joy  Williford,  The  Town 
Talk,  P.O.  Box  7558,  Alexandria,  LA 
71306  or  e-mail  to: 

personnel@thetowntalk.com 


ASSISTANT  REGIONAL  EDITOR 
Acclaim  and  prizes  have  followed  the  Mobile 
(AL)  Register’s  rise  to  become  one  of 
the  most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to  join 
the  team  in  an  open  position  on  the 
Regional  desk. 

The  Register  -  a  Newhouse  newspaper  on 
Alabama’s  beautiful  Gulf  Coast  seeks  an  ex¬ 
perienced,  community-minded  journalist  for 
the  position.  Responsibilities  include 
strengthening  our  weekly  zoned  publica¬ 
tions,  and  building  and  leading  a  team  of 
community  correspondents.  You’ll  also  join 
in  the  editing  of  zoned  and  daily  copy.  Send 
resume,  clips  to:  Dewey  English,  Managing 
Editor,  Box  2488,  Mobile,  AL  36652. 


NEWSPAPER  EDITOR 

Palo  Verde  Valley  Times/Quartzsite  Times, 
a  twice-weekly  newspaper  in  Blythe,  CA  is 
looking  tor  a  candidate  that  preferably  has 
5  years  experience  in  newspaper  journal¬ 
ism.  The  ideal  candidate  would  possess 
strong  grammar,  spelling,  verbal,  editing, 
reporting  and  management/people  skills. 
Experience  using  MS  Word,  QuarkXPress, 
Photoshop  and  InDesign  helpful.  Send  re¬ 
sume,  references  and  clippings  to:  PWT 
EDITOR,  P.O.  Box  1159,  Blythe,  CA 
92226.  Fax:  (760)  922-3184. 

E-Mail:  ksimpson@westernnews.com  EEOE 


DC  EDITOR  for  REASON  magazine.  Duties 
include  weekly  Web  column,  monthly  print 
column  on  national  politics.  Strong  repor¬ 
ting/analytical  skills  required.  Competitive 
pay  at  all  levels.  E-mail  resume  and  clips  to: 
gillespie@reason.com 

www.editorandpublisher.com 


Phone:  1-888-825-9149  C 

imiFIED  ADVERTISINI 

Q  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  • 

mmacmahon@editorandpublisher.com 

•  HPREUSS@EDITORANDPUBLISHER.COM 

-HELP  WANTED- 


_ EDITORIAL _  _ EDITORIAL _ 

COPY  EDITOR.  BUSINESS  SPORTS  REPORTERS  &  COPY  EDITORS 

The  Houston  Chronicle  is  seeking  a  busi-  We’re  striving  to  be  the  best  in  the  North¬ 
ness  news  copy  editor.  Experience  working  west.  We’re  looking  tor  resumes  for  antici- 

for  a  business  section  isnit  essential,  but  pated  openings  and  prefer  sports  reporters 

strong  editing  and  headline-writing  skills  and  copy  editors  who  have  some  experi- 
are.  Our  desk  edits  stories  covering  a  wide  ence  at  smaller  dailies  and/or  weeklies, 

range  of  subjects,  including  consumer  tech-  Send  resume,  clips,  and  cover  letter  in 

nology,  small  business,  Mexico,  personal  fi-  which  you  briefly  describe  your  ideas  on 

nance  and  workplace  issues.  Depending  on  how  a  community  daily  can  excel  to:  Steve 

interest,  a  varied  of  tasks  are  possible;  lay-  Miller,  Managing  Editor,  Idaho  State  Journal, 

out,  editing  business  features  and  tilling  in  P.O.  Box  431,  Pocatello,  ID  83204;  or 
as  slot.  Among  valuable  qualities  to  bring  to  e-mail  to:  smiller@journalnet.com. 

the  job  is  an  inquisitive  mind,  poise  under  _ 

deadline  pressure  and  an  interest  in  busi¬ 
ness.  Send  cover  letter,  resume  and  work  SPORTS  EDITOR  -  With  emphasis  on  both 
samples  to  Bill  Montgomery:  “sports”  and  “editor."  Team-builder  who  can 

Business  News  Copy  Chief  find  innovative  ways  to  serve  traditional 

Houston  Chronicle  readers  while  drawing  new  readers  to  the 

P.  0.  Box  4260,  Houston,  TX  77210  section.  Minorities  and  women  encouraged 
Equal  Opportunity  Employer  to  aPPlV-  Send  resume  and  writing  samples 

-  to  Human  Resources  Department,  Yakima 

COPY  EDITOR/PAGE  DESIGNER  Herald-Republic,  P.O.  Box  9668,  Yakima, 

The  Charleston  (WV)  Gazette  has  an  opening  WA  98909.  We  are  a  member  of  The  Seat- 
on  its  copy  desk  for  a  page  designer.  Times  group  and  an  equal  opportunity 
Qualified  candidates  should  have  strong  employer. 

editing  skills  and  experience  in  laying  out  _ 

and  designing  news  and  features  pages. 

Proficiency  with  QuarkXPress  is  a  must.  CITY  EDITOR 

The  award-winning  Gazette  is  West  Virginia’s  yVe’ve  received  our  Press  Association’s 

largest  newspaper  with  a  51,000  daily  award  for  best  newspaper  in  our  circulation 

circulation,  91,000  on  Sunday.  Were  the  of  the  past  three  years  and  we 

morning  newspaper  in  the  state  capital.  someone  to  fill  the  shoes  of  our  city 

We  re  close  to  many  outdoor  recreation  op-  editor,  who  is  moving  on  to  a  bigger  paper, 
portunities  from  whitewater  rafting  to  skiing.  j(yg  Qa^mll  County  Times  is  a  23,000  circu- 

We  offer  competitive  salary  and  full  lation  daily  just  outside  of  Baltimore  and 

benefits,  401(k).  Send  your  resume  and  about  an  hour  from  Washington.  A  major 

work  samples  to:  Rosalie  Earle,  Managing  metro  competes  for  our  readers  in  our 

Editor,  The  Charleston  Gazette,  1001  Vir-  backyard.  The  city  editor  coordinates  the 
ginia  Street  E.,  Charleston,  WV  25304.  (jglly  report,  oversees  eight  reporters  and 

-  is  a  member  of  the  newsroom  leadership 

SPORTS  DESK  LAYOUT  EDITOR  toam.  The  city  editor  is  a  coach,  a  planner. 

We  are  a  7-day  AM  Mac-basednewsroom.  a  problem  solver  and  a  mentor  who  thrives 

Home  of  threepeat  Texas  State  Football  in  a  team-based  environment.  Send  resume, 

champions.  Minor  league  baseball  with  new  three  recent  examples  of  work  you 

$45  million  sports  complex  under  con-  planned  and  edited  and  a  one-page  state- 

struction.  Excellent  benefits.  Send  resume  nient  on  your  view  of  the  role  of  a  commu- 

to  Sports  Editor  Terry  Williamson,  Midland  nity  newspaper  to:  Jim  Lee,  editor,  Carroll 

Reporter-Telegram,  201  E.  lllinoisAve.,  Mid-  County  Times,  201  Railroad  Avenue,  West- 

land,  TX  79701.  minster,  MD  21157. 

Email:  Twil@mrt.com  Or  E-mail:  jimlee@lcniofmd.com 


EDITORIAL  I  EDITORIAL 


TABLOID  EDITORS 

Major  tabloid  magazine  based  in  Boca  Raton, 
Florida  is  seeking  proven  senior  reporters  and 
news  editors  capable  of  running  a  news  team. 
Daily  newspaper  or  TV  experience  preferred. 
If  you’ve  got  what  it  takes  to  break  and  run  with  the 
world’s  bluest  celebrity,  crime  and  political  stories, 
then  send  us  your  resume  and  clips.  Must  be  will¬ 
ing  to  relocate  at  our  discretion.  Excellent  benefits. 
Send  your  replies  to:  Attn:  HR-GL  Department, 
5401  NW  Broken  Sound  Blvd.,  Boca  Raton, 
FL  33487  EOE  m/f/d/v 


EDITORIAL 


EDITORIAL 


"Jill  itewart  has  bigger  baili 
than  any  guy  I  loiow.” 


That’s  just  one  of  the 
opinions  readers  have 
felt  obliged  to  share 
with  us  about  New  Times 
Los  Angeles  columnist 
Jill  Stewart. 

Others  have  remarked 
on  her  “mean-spirited 
hyperbole”  and  called 
her  “the  attack  dog 
with  pretty  hair.” 


Jill  Stewart,  New  Times  Los  Angeles 


We  wouldn't  have  it  any 
other  way.  At  New  Times,  we  don’t  believe  it's  our 
job  to  coddle  readers.  Our  aim  is  to  commit  honest 
journalism,  not  leave  our  readers  feeling  warm  and 
fuzzy.  Stewart's  work  is  proof  that  you  can't  cover 
a  city  like  LA  weakly.  And  the  letters  about  her  are 
the  closest  we  get  to  interactive  journalism. 

With  13  newspapers  and  more  than  a  million 
readers,  New  Times  is  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 


NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at; 

www.newtimes.com 


www.editorandpublisher.com 
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EDITORIAL  EDITORIAL  PUBLIC  RELATIONS  ADVERTISING 


JOURNALIST:  CAPITOL  BUREAU 
The  Rio  Grande  Valley  Freedom  Newspaper 
Group  is  looking  tor  an  experienced, 
self-motivated  journalist  to  operate  its 
one-person  Capitol  Bureau  in  Austin,  Texas. 
The  bureau  reports  to  the  editors  of  The 
Brownsville  Herald,  The  Monitor  in  McAllen, 
and  the  Valley  Morning  Star  in  Harlingen  on 
state  issues  relevant  to  the  Rio  Grande  Val¬ 
ley.  The  successful  candidate  for  this  job 
will  be  a  journalist  with  strong  reporting  and 
writing  skills,  and  someone  who  is  familiar 
with  Texas  politics  and  the  workings  of  the 
Texas  Legislature.  This  position  demands  a 
reporter  who  can  keep  up  with  the  fast  pace 
of  a  legislative  session  and  develop 
thoughtful  enterprise  pieces  when  the  Leg¬ 
islature  is  out  of  session.  Competitive  salary 
and  good  benefits  package.  Reply  with 
samples  and  resume  to:  Paul  Binz,  c/o  The 
Monitor,  P.O.  Box  760,  Me  Allen,  TX  78505 
E-mail:  pbinz@themonitor.com 
Phone:(956)  971-1897 


HEALTH/MEDICAL  WRITER 
The  Grand  Rapids  Press  (150,000  daily, 
200,000  Sunday)  has  an  opening  for  a 
health/medical  writer.  West  Michigan  is  the 
state’s  fastest  growing  region  and  is  home 
to  a  new  world-class  cancer  institute,  one 
of  the  many  major  local  medical  develop¬ 
ments.  Applicants  must  have  demonstrated 
ability  to  break  news  and  author  compelling 
features. 

A  minimum  of  five  years  of  daily  newspaper 
experience  required,  with  past  medi¬ 
cal/health  experience  preferable. 

This  job  with  the  Michigan  Press  Associa¬ 
tion’s  1999  Newspaper  of  the  Year  will 
bring  a  successful  candidate  to  a  growing 
region  midway  between  Chicago  and 
Detroit. 

Excellent  employee  benefit  package  In¬ 
cludes  401(k),  Medical,  Dental,  Life  Insur¬ 
ance,  vacation,  paid  holidays,  eye  care, 
award  programs,  discounts  and  competitive 
salary. 

Resumes  with  at  least  three  professional 
references,  seven  clips  a  must  and  cover 
letter  outlining  your  qualifications  may  be 
sent  to: 

John  Barnes,  Metro  Editor 
Grand  Rapids  Press 
155  Michigan  Street,  NW 
Grand  Rapids,  Ml  49503 
Or  E-mail:  jbarnes@ccmail.gr-press.com 
Please,  no  phone  calls 
Equal  Opportunity  Employer 


CORRESPONDENT/FREELANCERS 
Weekly  national  financial  newspaper.  Two 
positions,  one  to  cover  the  Midwest  region 
and  one  to  cover  the  New  England  region. 
Experience  writing  about  financial  services 
industry.  Ability  to  handle  multiple  assign¬ 
ments.  Some  travel.  Send  resume  and  clip¬ 
pings  to  E.  Barr,  560  Village  Boulevard, 
West  Palm  Beach,  FL  33409. 


REPORTER  -  FULL  TIME 
Weekly  national  financial  South  Flori¬ 
da-based  newspaper.  Some  experience 
covering  financial  services  industry.  Ability 
to  handle  multiple  assignments.  Some  trav¬ 
el.  Opportunity  to  advance.  Salary  mid-  to 
high  $20s.  Send  resume  and  clippings  to 
E.  Barr,  560  Village  Boulelvard,  West  Palm 
Beach,  FL  33409. 


AGGRESSIVE  STORY  TELLER  with  a  knack 
for  digging  out  the  real  story  is  sought  by 
the  Findlay  (OH)  Courier  to  cover  county 
government  and  politics,  and  a  variety  of 
assignments.  The  Courier  is  a  6-day, 
24,000  circulation  AM  paper.  Send  resume 
and  clips  to  Kurt  Leonard,  City  Editor,  The 
Courier,  701  W.  Sandusky  Street,  Findlay, 
OH  45840.  Phone  (419)  427-8415  after  4 
p.m.;  E-mail:  kurtleonard@thecourier.com 


REPORTER  needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for  small, 
fast-growing  weekly.  Expect  challenging  as¬ 
signments  on  major  issues  in  rapidly  devel¬ 
oping  Caribbean  island.  Ideal  for  serious, 
career-oriented  journalist.  Salary  $285  per 
week.  Resume,  clips  to: 

Box  2044,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 


PREPRESS 


PREPRESS  MANAGER 

Weekly  newspaper  group  in  Illinois  is  seek¬ 
ing  experienced  Production  specialist  with 
strong  technical  skills  to  manage  our  Pre- 
Press  department. 

This  position  will  direct  a  staff  of  50  in  the 
Ad  creation.  Pagination,  Ad  Services  and 
Digital  departments.  Responsibilities  in¬ 
clude:  Develop,  implement  and  maintain 
workflow  procedures  to  ensure  smooth  pro¬ 
duction  and  enhance  the  efficiency  and 
quality  of  the  department.  Direct  technolo¬ 
gy  advancements,  strategic  planning  and 
maintain  department  budget. 

Ideal  candidate  will  possess  5  years  print 
production  experience  and  demonstrated 
management  experience.  Candidate  must 
have  the  ability  to  remain  organized  and  de- 
tail-oriented  under  tight  deadlines  and  sim¬ 
ultaneous  management  of  multiple  projects. 
Windows  and  Macintosh  production  experi¬ 
ence  required. 

We  offer  competitive  salary,  401(k)  plan  and 
excellent  benefits.  Please  send  cover  letter, 
resume  and  salary  requirements  to: 

Box  2041,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
w  w  w.  e  (1  i  1 0  r  a  I)  d  p  11  b  1  i  s  h  e  r .  c  0  111 
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PUBLIC  AFFAIRS  SPECIALIST 
The  Administrative  Office  of  the  U.S.  Courts 
seeks  a  public  affairs  specialist  for  its  Office 
of  Public  Affairs,  which  is  responsible 
for  managing  the  judiciaryis  communica¬ 
tions  and  media  relations  program,  and  re¬ 
sponding  to  public  inquiries.  The  incumbent 
will  be  responsible  for  establishing  and 
maintaining  cooperative  relationships  with 
representatives  of  the  public  and  media, 
preparing  press  releases,  and  developing, 
implementing,  and  coordinating  a  compre¬ 
hensive  public  affairs  strategy  that  will  en¬ 
hance  the  judiciaryis  image  and  programs. 
Applicants  must  have  at  least  one  year  of 
specialized  experience  that  enables  them 
to  effectively  manage  all  facets  of  a  com¬ 
prehensive  public  affairs  program,  including 
working  with  the  news  media. 

Salary  range  is  $40,367  -  $70,752.  Federal 
benefits  package  is  available.  Interested 
applicants  should  call  Cynthia  Middleton 
Brown  at  (202)  502-1259  and  request  a 
copy  of  announcement  #01-OPAF-066  or 
see  www.usajobs.opm.gov.  You  may  also 
visit  the  federal  courts!  website  at 
www.uscourts.gov.  Applications  must  be  re¬ 
ceived  by  COB  04/23/01.  EOE 


AD  DIRECTOR  seeks  new  opportunity  to 
grow  revenue  with  daily  newspaper.  20 
years  successful  experience.  MBA,  Knight 
Bidder  and  Gannett  trained.  Excellent  lead¬ 
ership  skills.  E-mail  to: 

NewspaperAdvDir@aol.com 


EDITORIAI. 


EXPERIENCED  COLUMNIST  seeks  freelance 
work  writing  about  homeschooling.  Looking 
to  establish  a  regular  column  on  home 
education,  homeschoolrev@aol.com 


EXPERIENCED  NEWSPAPER  SPORTS- 
WRITER  looking  to  relocate  at  small  north¬ 
western  daily-weekly  paper.  I’ve  covered  all 
prep  sports,  15  years  experience.  Doug 
Law,  6385  Bonanza  Dr.,  Winnemucca,  Ne¬ 
vada  89445.  Email:  dlaw@fiberpipe.net 
Phone:  (775)  6254945. 


EXPERIENCED  writer,  editor,  photographer 
and  web  geek  seeks  full-time  work  in  Flori¬ 
da.  References  available.  Contact  Eric  at: 
smity@digital.net 
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PRODUCTION/TECH 


PRODUCnON/TECH 


EXCITING  OPPORTUNITY 


The  Indianapolis  Star  is  investing  $71  million  in  a  new  state  of 
the  art  production  facility  with  new  press  equipment  and  mail- 
room  automation.  Come  help  develop  the  people  and  process¬ 
es  which  will  make  this  once  in  a  lifetime  project  successful. 

PRODUCTION  MANAGER:  Develops,  directs,  formulates  and  manages  all  production 
initiatives.  The  ideal  candidate  should  have  knowledge  of  all  production  aspects  of 
newspaper,  effective  communication  and  motivational  skills,  a  strong  analytical  ability 
to  solve  problems,  superior  organizational  skills,  ability  to  meet  deadlines  and  experi¬ 
ence  using  a  PC  and  MS  Office  software.  A  college  degree  or  commensurate  experience 
is  required. 

PACKAGING  MANAGER:  Directs  work  and  all  activities  related  to  inserting  quality, 
timely  advertising  packages  into  the  newspaper.  The  ideal  candidate  will  have  a  strong 
analytical  ability  to  solve  problems  and  plan  for  production  requirements,  effective  com¬ 
munication  skills  and  exceptional  organizational  skills,  knowledge  of  production  depart¬ 
ments  and  the  ability  to  operate  a  PC.  A  college  degree  or  commensurate  experience 
is  required. 

DIGITAL  PRE-PRESS  MANAGER:  Recruits,  manages  and  trains  the  quality  &  output 
team  of  the  pre-press  production  department.  Directs  work  and  all  activities  related  to 
imaging  and  output.  Manages  employees  to  provide  scanning,  cropping  and  toning  of 
images  used  in  production  of  daily  newspaper.  The  ideal  candidate  will  be  a  proficient 
Mac  and  PC  operator  and  have  experience  with  Illustrator,  QuarkXPress  and  Photoshop, 
will  know  principles  of  offset  newspaper  reproduction  and  possess  a  full  knowledge 
of  the  newspaper  production  process.  Must  possess  effective  communication  skills, 
be  able  to  troubleshoot  output  and  imaging  problems  in  a  timely  manner  and  manage 
multiple  tasks  simultaneously.  A  college  degree  in  graphic  arts  with  commensurate  ex¬ 
perience  is  required. 


Send  resumes  to: 

Iris  Hayden,  Human  Resources 
The  Indianapolis  Star 
307  N.  Pennsylvania,  P.O.  Box  145 
Indianapolis,  IN  46206-0145 
OR  fax  to:  (317)  444-8200 


www.editorandpublisher.com 


Phone:  1-888-825-9149  C 
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EDITORIAL 


COLUMNIST  will  give  your  metro  section  a 
dimension  it  does  not  now  have.  I  write 
about  the  little  guys.  Let  me  send  you  10 
samples.  Willing  to  relocate  from  southern 
New  England.  Call  Lou  Filardo: 

(401)  521-2030 


EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opportu¬ 
nities.  Review  portfolio  and  contact  at: 
www.davegranlund.com 


EDITORIAL 


EXPERIENCED  MUSIC/FEATURES  WRITER 
seeking  freelance  work  for  a  national  news¬ 
paper/magazine.  Also  looking  to  reestablish 
a  weekly  music  column  in  the  tri-state 
area,  which  includes  a  short  national  and  or 
local  interview,  ticket  announcements,  local 
happenings  and  national  tidbits.  Contact: 
ccooney07@aol.com 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
www.resume.jupiterx.com 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


Need  to  hire  the  ideal  person  for  that  tough-to-ftll  job?  We  have  the  ideal  way  to  do 
it:  with  an  EMPLOYMENT  AD  in  EDITOR  &  PUBLISHER’S  NEWS 
INDUSTRY  CAREER  GUIDE. a  special  section  in  our  APRIL23. 2001  issue. 
The  Guide,  devoted  to  advice  news,  and  analyses  concerning  newspapering  as 
a  career,  will  be  filled  with  articles  of  interest  to  the  people  you  want  to  reach: 
The  most  serious  and  best-qualiried  candidates 
for  a  position  at  your  paper. 

All  ads  are  display  ads.  for  maximum  impact,  and  the  rates  are  surprisingly  affordable. 
The  deadline  is  April  1 1 , 2001 ,  so  reserve  your  space  now  by  calling: 

Hazel  Preuss  or  Michele  MacMahon  at  (888)  825-9149 


www.editorandpublisher.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis 
Contracts  are  non-cancellable  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @editorandpublisher.  com 

MKJHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  >  WESTERN  U.&) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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Culture  Trends 


MIVs 

BUZZWOKmY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig- 

The  HoUywoodReporter’s  Box  Office 

For  weekend  ending  March  26, 2001 

This  Last  3-Day  Days  In  Total 

Week  Week  Picture  Weekend  Gross  Release  Gross  Sales 

1  New  Heartbreakers  11,801,323  3  11,801,323 

i 

2 

New 

The  Brothers 

10,302,846 

3 

10,302,846 

3 

1 

Exit  Wounds 

9,710,747 

10 

33,132,004 

nated  as  Buzzworthy,  the  vast 

4 

2 

Enemy  at  the  Gates 

8,258,312 

10 

26,054,136 

majority  have  been  certified 
gold  or  platinum. 

5 

3 

The  Mexican 

4,623,578 

24 

57,979,920 

6 

6 

Crouching  Tiger,  Hidden  Dragon 

4,61.3,172 

108 

106,253,538 

Week  of  3/26/01 

7 

10 

Traffic 

3,948,118 

89 

107,681, ,527 

i 

8 

4 

See  Spot  Run 

3,605,570 

24 

29,488,322 

Artist/Group:  At  the  drive  in 
Song/Video:  "One  Armed  Scissor" 
Album:  Relationship  of  Command 

9 

9 

Chocolat 

3,308,107 

101 

60,657,943 

10 

New 

Say  It  Isn’t  So 

2,861,903 

3 

2,861,903 

11 

7 

Down  to  Earth 

2,4.36,212 

38 

60,175,669 

The  buzz  continues  to  grow  for 

1 

12 

5 

15  Minutes 

2,203,182 

17 

21,649,365 

this  solid  band  from  El  Paso. 

With  the  state  of  the  music  scene 
today,  these  guys  sound  even  more 
powerful  and  vital  -  think  the  old 

13 

8 

Hannibal 

1,914,209 

45 

160,116,695 

14 

11 

Get  Over  It 

1,229,032 

87 

10,381,640 

15 

13 

0  Brother,  Where  Art  Thou? 

1,310,111 

94 

37,091,203 

school  garage  punk  of  MC5  com- 

16 

14 

Cast  Away 

1,050,300 

94 

229,168,596 

ing  together  with  the  urgency  of 
Faith  No  More,  Jane’s  Addiction 
and  Rage  Against  the  Machine  at 
their  height  and  you’ll  have  some 

17 

12 

Recess:  School’s  Out 

984,061 

38 

34,801,195 

18 

17 

Pollock 

807,443 

101 

4,905,216 

19 

16 

Save  the  Last  Dance 

539,977 

73 

88,034,423 

idea... 

20 

15 

The  Wedding  Planner 

470,994 

59 

59,471,197 

Artist/Group:  Black  Eyed  Peas 
Song/Video:  "Request  Line" 

Album:  Bridging  the  Gap  i 

21 

19 

Miss  Congeniality 

401,504 

94 

105,541,467 

22 

21 

The  Emporer’s  New  Groove 

310,494 

101 

87,320,505 

23 

20 

Finding  Forrester 

260,177 

97 

51,370,406 

1  24 

25 

You  Can  Count  on  Me 

253,732 

136 

8,409,329 

Another  example  of  hip-hop 

i 

1  25 

24 

American  Desi 

250,079 

10 

630,133 

returning  to  good-time,  James 
Brown-style  grooves  -  leaving 
the  gangsta  themes  behind. 

Their  follow-up  record  to  1998’s 
Behind  the  Front,  B.E.P  enlists 

1 

26 

28 

Before  Night  Falls 

217,850 

94 

3,817,364 

27 

27 

Memento 

217,497 

10 

569,740 

28 

23 

What  Women  Want 

206,858 

101 

180,947,382 

29 

18 

Sweet  November 

205,062 

38 

24,847,872 

the  likes  of  Macy  Gray,  Wyclef 

30 

49 

Billy  Elliot 

182,055 

164 

21,442,945 

and  De  La  Soul  for  support... 

02001  MTV 
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Culture  Trends 


MTV  Top  20 
Countdown 

Week  of  3/26/01 

1.  Dave  Matthews  “I  Did  It” 

2.  Shaggy  “Angel” 

3.  KC  and  JoJo  “Crazy” 

4.  Ja  Rule  “Put  it  on  Me” 

5.  Crazy  Town  “Butterfly” 

6.  J-Lo  “Love  Don’t  Cost  a  Thing” 

7.  OutKast  “Ms.  Jackson” 

8.  Dido  “Thank  You” 

9.  Mya  “Free” 

10.  Linkin  Park  “One  Step  Closer” 

11.  Limp  Bizkit  “My  Way” 

12.  Black  Eyed  Peas  “Request  Line” 

13.  Aerosmith  “Jaded” 

14.  Coldplay  “Yellow” 

15.  Green  Day  “Warning” 

16.  Mystikal  “Danger” 

17.  American  HiFi  “Flavor  of  the  Week” 

18.  Dream  “He  Loves  U  Not” 

19.  Backstreet  Boys  “The  Call” 

20.  Madonna  “Don’t  Tell  Me” 

©2001  MTV 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 
This  Last  Weeks 


Week 

Week 

on  Chart 

Artist 

Album 

1 

- 

1 

Tank 

Force  of  Nature 

2 

- 

1 

Jaheim 

Ghetto  Love 

3 

2 

4 

DJ  Clue 

The  Professional  2 

4 

1 

2 

Eve 

Scorpion 

5 

3 

3 

Project  Pat 

Mista  Don’t  Play... 

6 

5 

18 

Musiq  Soulchild 

I  Just  Want  to  Sing 

7 

4 

32 

Shaggy 

Hotshot 

8 

6 

35 

Jill  Scott 

Who  Is... 

9 

9 

19 

R.  KeUy 

tp-2.com 

10 

8 

3 

Silkk  the  Shocker 

My  World,  My  Way 

©2001  Billboard/SoundScan,  Inc. 


I  Top  Country  Albums 

I  Compiled  from  a  national  sample  of  retail  store  sales. 


This 

Week 

Last 

Week 

Weeks 
on  Chart 

Artist 

Album 

1 

1 

15 

Soundtrack 

0  Brother  Where  Art  Thou 

2 

2 

33 

Soundtrack 

Coyote  Ugly 

3 

3 

3 

Jessica  Andrews 

WTio  I  Am 

4 

5 

17 

Tim  McGraw 

Greatest  Hits 

5 

4 

71 

Faith  Hill 

Breathe 

6 

6 

43 

Lee  Ann  Womack 

I  Hope  You  Dance 

7 

7 

81 

Dixie  Chicks 

Fly 

8 

8 

7 

LeAnn  Rimes 

I  Need  You 

9 

9 

25 

Kenny  Chesney 

Greatest  Hits 

10 

10 

72 

Toby  Keith 

...Like  Me  Now? 

©2001  Billboard/SoundScan,  Inc. 
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Culture  Trends 


The  Billboard  200 

5  Years  Ago 

The  top-selling  albums  from  3/23/96 

'  n 

Billboard  Modern  Rock  Tracks 

Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

This  Last  Peak  Weeks 

Week  Week  Pos.  on  Chart  Title  Artist 

1  1  1  17  Drive  Incubus  | 

1.  Alanis  Morissette/Jagged  Little  Pill 

2  2  2 

18 

Outside 

Aaron  Lewis/Fred  Durst 

2. 2Pac/All  Eyez  on  Me 

3  4  3 

21 

Southside 

Moby  w/  Gwen  Stefani 

3.  Fugees/The  Score 

4  3  1 

19 

Butterfly 

Crazy  Town 

4.  Mariah  Carey/Daydream 

i  5  7  5 

25 

One  Step  Closer 

Linkin  Park 

1  6  6  1 

22 

Hanging  By  a  Moment  Lifehouse 

5.  Soundtrack/Waiting  to  Exhale 

7  5  5 

10 

I  Did  It 

Dave  Matthews 

6.  Shania  Twain/The  Woman  in  Me 

8  9  8 

8 

Innocent 

Fuel 

1 

7.  Presidents  of  the  U.SAyPresidents 

9  8  6 

17 

Yellow 

Coldplay 

8.  oasis/(What’s  the  Story)Morning  Glory? 

9.  Coolio/Gangsta’s  Paradise 

1  10  10  1 

31 

Hemorrhage 

Fuel 

! 

©2001  Billboard/Broadcast  Data  Systems 

10.  Joan  Osborne/Relish 

10  Years  Ago  ! 

The  top-selling  albums  from  3/23/91 

1.  Mariah  Carey/Mariah  Carey 

College  TV  Network  Video  Playlist, 

Submitted  by  College  Television  Network  for  week  ending  March  26, 2001 

Artist  Title 

Aerosmith  Jaded 

2.  Sting/Soul  Cages 

Destiny’s  Child 

Survivor 

3.  Wilson  Phillips/Wilson  Phillips 

Dymond 

Checkin’  for  Me 

Earthsuit 

One  Time 

4.  Vanilla  Ice/To  the  Extreme 

French  Affair 

My  Heart  Goes  Boom 

5.  C+C  Music  Factory/...Make  You  Sweat 

Idlewild 

Little  Discourage 

India  Arie 

Video 

6.  Black  Crowes/Shake  Your  Money  Maker 

New'  Found  Glory 

Hitt  or  Miss 

7.  Whitney  Houston/I’m  Your  Baby  Tonight 

Nickelback 

Worth  to  Say 

OutKast 

So  Fresh,  So  Clean 

8.  Gloria  Estefan/Into  the  Light 

Papa  Roach 

Angels  &  Insects 

Run  DMC 

Let’s  Stay  Together 

9.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

Sunshine  Anderson 

Heard  it  All  Before 

10.  Tesla/Five  Man  Acoustical  Jam 

Switchfoot 

You  Take  Me  There 

The  Living  End 

Roll  On 

©2001  Billboard/Soundscan 
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MediaMasterMind  will  vie  with  NAA’s  NICC  and  other  systems 


BY  JOE  NICHOLSON 

WHO  IS  KING  OF  Web-based  ad  placement  in 
the  newspaper  world?  Mediapassage  in  Seattle 
has  been  operating  its  system  for  a  while ,  and 
three  months  ago  two  other  organizations  — 
the  Vienna,  Va.-based  Newspaper  Association 
of  America  (NAA)  and  Pittsburgh-based  Market  Place  Print  Inc.  — 
announced  the  launches  of  their  own  systems. 

Now  another  competitor  claims  it  has  invented  —  and  is  launch¬ 

ing  —  the  best  Web  system  yet,  E^P  tract  rates  and  get  specialized  reports, 

has  learned.  Moreover,  Truax  argued,  his  Web  system 

The  Newspaper  Network  (TNN),  a  has  a  superior  back-shop  operation  that 

Sacramento,  Calif.-based  player  in  news-  will  result  in  smoother  billing  and  tear- 

paper  marketing  and  sales  with  annual  sheet  services  for  customers.  As  a  result,  he 

billings  of  more  than  $400  million,  calls  predicted  TNN  will  add  at  least  $40  million 

its  new  operation  MediaMasterMind  in  billings  in  each  of  the  next  five  years. 

(http://www.mediamastermind.com).  MediaMasterMind  includes  order- 

“It  not  only  competes  with  them,  but  it  placement  and  accounting  systems,  and  it 

goes  an  extra  step,”  contended  TNN  Presi-  cost  about  $1  million  to  develop  over  the 
dent  Alan  Truax,  who  said  his  system  al-  last  two  years,  Truax  said, 
lows  for  superior  customization  so  that  a  “No  other  online  planning  engine 

retailer  can  execute  a  buy  with  its  own  con-  contains  newspaper  rates  at  the  same  level 


TNN  President  Alan  Truax,  New  Media  Manager 
Taeyana  Kamir,  and  Marketing  Vice  President 
Karen  Hardison  (right) 

of  detail  for  retail,  classified,  national,  and 
inserts,”  claimed  Taeyana  Kamir,  TNNs 
new-media  manager. 

TNN  places  5  billion  inserts  and  5 
million  run-of-press  inserts  in  2,900 
dailies  and  weeklies  in  all  50  states  each 
year.  Among  its  clients  are  such  agencies 
as  Young  &  Rubicam  Inc.  and  such 
advertisers  as  DaimlerChrysler,  Eckerd 
Drug  Stores,  Food  Lion,  Ford  Motor  Co., 
Lowe’s  Home  Centers  Inc.,  OfficeMax 
Inc.,  and  Rite  Aid  Clorp.  H 


Valassis  offers  coupons  in  Spanish  ‘periodicos’ 

BY  JOE  NICHOLSON 


and  coupons,  in  an  estimated  430  Spanish- 
language  newspapers.Valassis,  which  had 
sales  of  more  than  $830  million  last  year, 
will  offer  its  thousands  of  advertiser 
customers  the  option  of  placing  various 
forms  of  Spanish-language  ads  and 
coupons  in  Spanish-language  newspapers. 

Valassis  clients  who  have  shown  the 
greatest  interest  in  Spanish-language  news¬ 
papers  are  telecommunications  companies, 
restaurant  chains,  and  packaged  goods 
firms,  said  John  Trainor,  a  bUingual  Mexi¬ 
can  national  who  led  the  sales  division  of 
Valassis’  Mexico  City  office  and  now  owns 
Chicago-based  Papel  Media  Network.  11 


newspapers 
annually,  has 
joined  with  Papel 
Media  Network,  a 
new  marketing 
firm  focused  on 
Spanish-language 
I  publications.  The 
partners  will  place 
various  types  of 
advertising, 
including  inserts 

I  Valassis  coupons 
I  will  soon  be  pub- 
ilished  in  Spanish. 


JUST  AS  IT  WAS 

reported  that  the 
nation’s  Hispanic 
fxipulation  has  jumped  I 
more  than  60%  in  a  decade, 
to  35.3  million,  Valassis 
Communications  Inc. 
launched  a  project  to  reach 
Latinos  through  Spanish- 
language  newspapers. 

The  Livonia,  Mich.-based 
marketing-services  company, 
known  for  distributing  more 
than  300  billion  coupons  in 
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challenging,”  said  Bob  Steele,  director  of  the 
ethics  program  at  the  Poynter  Institute  in 
St.  Petersburg,  Fla.  He  said  CE  “must 
be  economically  viable  to  carry  out  its 
journalistic  mission,”  but  has  to  “make  sure 
its  editorial  content  is  beyond  question.” 

McConnell  said  the  first  step  in  attracting 
cause  marketers  is  to  raise  CE’s  profile.  The 
prize-winning  service  has  a  distinguished 
history  dating  back  to  a  CE  reporter’s 
breaking  the  story  of  Jimmy  Carter  choos¬ 
ing  Walter  Mondale  as  his  running  mate  in 
1976.  But  many  people  and  companies  still 
don’t  know  much  about  CE. 

McConnell  added  that  he’s  also  making 
CE  known  to  two  publications  —  Corporate 
Philanthropy  Reports  and  Causes  and 
Effects  —  read  by  companies  interested 
in  cause  marketing. 

What  about  the  diversity  project?  CE 
has  always  done  stories  on  this  topic,  but 
its  efforts  moved  to  another  level  when  it 
received  a  $3.9  million  grant  from  the 
W.K.  Kellogg  Foundation  in  1998. 

This  grant  is  funding,  among  other 
things,  a  TV  special  called  “No  Frontiers: 
Diversity  in  America  Through  the  Eyes  of 
Her  Children”  that  may  air  on  PBS  in  late 
2001  or  early  2002.  Tied  into  this  show 
will  be  content  in 
other  media  and 
material  for  work- 
places  and  schools. 

Speaking  of  schools, 

America  and  Japan  are 
working  to  identify  the 
six  most  important  ed- 
ucation  issues  in  each 
locale.  CE  Director  of 
Communications  Ali- 
ciaAebersold  said  the 
effort  will 

culminate  in  hearings 
in  Tol^o  this  summer 
and  a  print  a  nd  online 
report  for  educators 
and  the  media. 

Another  develop- 
ment  related  to  Japan: 
CE  just  signed  an  agreement  with  Kyodo 
News  Service  to  distribute  stories. 

CE’s  other  plans  include  making  its 
quarter-centuiy  archive  of  stories  more 
available,  building  a  virtual  bureau  network 
on  the  Web  for  children  who  don’t  live  near 
a  CE  office,  and  opening  new  bureaus  in  the 
United  States  and  abroad. 

The  Washington-headquartered  CE  has 
bureaus  in  the  District  of  Columbia;  New 


Children’s  Express  focuses  on  diversity  in  one  of  its  projects, 
while  trying  to  diversify  its  financial  base  with  corporate  cash 


BY  DAVE  ASTOR 

CHILDREN’S  Express  (CE),  which  recently  turned 
25,  isn’t  a  kid  anymore.  But  the  news  organization  has 
a  number  of  projects  that  are  young  or  just  being  born. 

One  focuses  on  diversity  in  America,  and  another 
involves  diversifying  CE’s  financial  base. 

Like  a  lot  of  nonprofits,  CE  relies  on  grants  and  gifts  for  much  of  its 
operating  expenses.  “We’re  not  content  to  go  on  with  catch-as-catch- 
can  financing,”  said  Charles  McConnell,  executive  vice  president 

and  chief  marketing  offi¬ 
cer.  So  CE  is  gearing  up 
for  a  “cause  marketing” 
initiative  that  invites 
companies  to  sponsor  or 
partner  various  efforts. 

For  instance,  a  company 
might  fund  a  new  CE 
bureau  in  a  certain  city. 

Cause  marketing  helps 
a  company’s  image,  which 
can  improve  sales,  raise 
staff  morale,  and 
attract  good  employees, 
said  McConnell.  And  the 
dollars  obviously  help  the 
recipients. 

But  should  an  educa- 
tional/joumalistic  entity 
like  CE  —  whose  kid  re¬ 
porters  produce  adult- 
targeted  content  for  print,  broadcast,  and 
interactive  media  —  accept  funds  from 
firms  it  might  be  faced  with  doing  negative 
pieces  about?  Is  there  potential  for  conflicts 
of  interest  and  compromised  reporting? 

McConnell  said  many  media  outlets  that 
receive  money  from  advertisers  or  answer 
to  nonjoumalistic  corporate  parents  are 
able  to  separate  “church  and  state.”  And  he 
added  about  CE:  “The  kids  run  the  show. 


Children’s  Express  journalists  are 
shown  covering  the  aftermath  of 
India's  recent  earthquakes. 


We  couldn’t  compromise  them  if  we  want¬ 
ed  to,  and  we  don’t  want  to.”  For  one  thing, 
McConnell  noted,  CE  children  are  volun¬ 
teers  who  “don’t  have  to  worry  about  their 
jobs.”  And  companies  contemplating  an  af¬ 
filiation  with  CE  will  be  told  upfront  about 
the  independence  of  the  kid  reporters. 

What  does  an  outside  observer  think  of 
CE’s  getting  corporate  money?  “It’s  not 
impossible  to  navigate  this  territory,  but  it’s 
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Congratulations  to  Leonard  Pitts  Jr.,  winner  of  the 
2001  ASNE  Award  for  excellence  in  commentary  writings 


Pitts  on  Fatherhood... 

“If  I  told  you  a  mother  was  unimportant  to  a  child’s 
well-being,  you’d  look  at  me  like  I  had  two  heads. 

Yet  somehow,  we  have  bought  into  a  lie  that  says  a 
father  is  dispensable,  that  anything  he  brings  to  the 
table  can  be  replicated  by  a  determined  single  mother 
or,  indeed,  any  loving  person  who  happens  to  be 
around.  ” 


Pitts  on  the 
Army’s  new  motto... 

“Now  we  have  a  whole  Army  of  One. 
/  won’t  pretend  a  simple  slogan 
amounts  to  a  crisis.  It’s  a  small  thing, 
1  know.  But  it’s  a  telling  thing,  to(f. 

In  embracing  this  slogan,  the  Arii^ 
seems  to  embrace  the  seWishness  ofj^ 
the  age.  Better  it  had  embraced  a:  ^ 
lesson  we’re  in  danger  of  forgetting: 
That  when  the  team  looks  good,  we  . 
all  look  good.  Each  and  every  one.” 


! 


Miami  Herald  c:olumnist  Leonard  Pitts  Jr. 
appears  in  more  than  100  newspapers, 
including  the  Chicago  Tribune,  The  Ar/zo/ia 
Republic,  The  Seattle  Times,  the  Houston 
Chronicle  and  The  Oregonian. 


Contact  your  TMS  representative  at  800-245-6536  to 
add  Pitts’  twice-weekly  column  to  your  op-ed  page. 


TRIBUNE 

MEDIA  SERVICES 

^www.tms.tribunecom 
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Knight  Bidder 
Tribune 


Express  News  Service  and  New  York  Times 
News  Service.  Papers  using  CE  content  in 
print  or  online  have  included  the  Chicago 
Tribune,  The  Plain  Dealer  in  Cleveland,  the 
Houston  Chronicle,  The  Indianapolis  Star, 
the  York  Post,  The  New  York  Times, 

and  The  Seattle  Times.  i 


ed  by  the  late  Robert  Clampitt  and  is  now 
headed  by  President  and  CEO  Eric  Gra¬ 
ham.  CE’s  mission?  “To  give  kids  a  voice,” 
said  McConnell.  “Kids  have  a  different  slant 
than  adults.  They  ask  pointed  questions 
and  get  to  the  heart  of  the  matter  quickly.” 

Stories  are  syndicated  by  the  Children’s 


York;  Marquette,  Mich.;  Tokyo;  and  the 
United  Kingdom.  More  than  750  kids 
work  for  CE  at  any  given  time.  Eight-  to 
13-year-olds  do  reporting,  14-  to  18-ye£u-- 
olds  edit,  and  adult  staffers  help  oversee 
the  youngsters  and  run  the  operation. 

CE  (http://www.cenews.org)  was  found¬ 


In  brief 

‘Rose’  creator 
a  nominee  for 
cartoon  prize 


The  May  25-27 
weekend  will  fea¬ 
ture  seminars  and 
other  events,  too. 
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‘Thick  and 
Thin’ STRIP 

Copley  News  Ser¬ 
vice  is  syndicating 
its  third  strip, 

“Through  Thick 
and  Thin.” 

Ralph  Smith’s  comic  focuses  on  the 
friendship  of  tw'o  older  women:  sensible 
Geraldine  and  sassy  Pearl. 

Smith  —  who  formerly  did  the  “Captain 
Vincible”  strip  —  draws  editorial  cartoons 
for  the  Sarasota  (Fla)  Herald-Tribune, 
writes  gags  for  other  comics,  teaches 
cartooning,  and  more. 


Rose  is  Rose”  creator  Pat  Brady 
of  United  Feature  Syndicate  is  one 
of  three  nominees  for  the  National 
Cartoonists  Society’s  Reuben  Award  as 
cartoonist  of  the  year. 

“The  Simpsons”  creator  Matt  Groening 
and  Mad  magazine  artist  Jack  Davis  are  the 
other  finalists  for  the  prize,  which  will  be 
presented  May  26  in  Boca  Raton,  Fla. 

Awards  will  also  be  presented  in  13 
other  cartoon  categories,  including  a  just- 
instituted  new-media  division. 


It’s  beauty  and  the  boast  in  this  installment  of  Copley’s  newest  comic. 

Comic  strip  about  teen  girl 
TOPS  ‘Denver  Post’  survey 

“Luann”  by  Greg  Evans  of  United  Feature 
Syndicate  was  the  favorite  comic  among 
more  than  5,000  readers  responding  to  a 
Denver  Post  poll. 

Placing  second  was  “Blondie”  by  Dean 
Young  and  Denis  Lebrun  of  King  Features 
Syndicate;  tied  for  third  were  “Beetle  Bai¬ 
ley”  by  Mort  Walker  of  King  and  “Adam@ 
Home”  by  Brian  Basset  of  Universal  Press 
Syndicate;  and  tied  for  fifth  were  “One  Big 
Happy”  by  Rick  Detorie  of  Creators 
Syndicate  and  “The  Wizard  of  Id”  by 
Johnny  Hart  and  Brant  Parker  of  Creators. 


Ready  for  Computer-Assisted 
Reporting  Boot  Camp? 


Skills  in  database  analysis  are  becoming  a  prerequisite  for  success  in 
the  news  business. 

So  we  created  Dotabos^1-Qlj.^oa.j!ai&wivo  ijg^o-day  course  for  journalists 
seeking  tox^^ire  or' to  enhance  Compujjjir^Assisted  Reporting  skills. 
Each  cIcfl^^^Hted  tonight  students.  There«lre  no  charges  for  tuition  or 
course  and  <3  limited  number  of  Ullowships  are  available  to 

assist  wl^^^^^Bond  hotel  expenses.  ll 


SHNS  OFFERS  TWO  FEATURES 
AIMED  AT  DO-IT-YOURSELFERS 

Scripps  Howard  News  Service  is  distribut¬ 
ing  two  columns  from  the  Do  It  Yourself 
Network,  a  cable  network  ovmed  by  the 
E.W.  Scripps  Co. 

The  features,  which  contain  short  tips, 
are  “DIY  Car  Care”  and  “DIY  Kids.” 


•  Unders^^^^^pDatol 

•  Tricks  atH^^^Rof  D 

•  Using  j^he 

Februar^^  0-^  j  ^ 

Septem^r  8-9  *  *  *  I 

Facult^^ifeludes  PhDs  '  ^ 

Analysi^  rIu»  experienced  CAR  journalists.  Cloises  are  held 
computer  tKcjirWng  center  in  WashingtqA,  O.Ciwbg’'" 

For  more  inFpi^itatfon, 

Mark  Tapscott,  “MlJniager,  Media  Programs 
202-608-6155  or  Mark.Tapscott@Heritage.org 


Descriptive  Statistics 
Histograms 
Correlations 
And  much  more 


et  cetera 


Debra  leithauser  was  promoted 

to  managing  editor  of  Knight  Ridder/ 
Tribune  Information  Services  from  deputy 
managing  editor  of  special  sections. ...  As 
part  of  its  “Big  Picture”  series,  KRT  is  offer¬ 
ing  a  paginated  page  about  Grammy-win- 
ning  band  U2. ...  Columnist  Leonard  Pitts 
Jr.  of  The  Miami  Herald  and  Tribune  Media 
Services  won  the  American  Society  of  News¬ 
paper  Editors’  top  commentary  prize. ...  The 
TMS  “Jumble”  game  is  being  offered  to 
AT&T  Digital  PocketNet  wireless  customers. 


Center  for  Media  and  Public  Polic 
The  Heritage  Foundation 
214  Massachusetts  Avenue,  NE 
Washington,  DC  20002 
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Is  Ted 
Fang’s 
paper 
getting 
(pooper) 
scooped 
by  the 
compe¬ 
tition? 


I  Who  let  the  dogs  out? 

HERE’STHEPOOP 

ON$.F.AnACKS 


A  new 
kind  of 
smear 


COULD  A  PLAGUE  OF  LOCUSTS  BE 

next?  The  San  Francisco 
Examiner,  which  has  had  to 
deal  with  staff  turnover,  quality  control, 
and,  more  recently,  an  attempt  by 
workers  to  unionize,  has  a  new  problem: 
Dog  doo  on  newspaper  boxes.  “I’ll  blame 
it  on  the  [5an  Francisco'S  Chronicle” 
Publisher  Ted  Fang  told  E^P  last  week. 

An  organized  group  has  been  vandaliz¬ 
ing  Examiner  newspaper  boxes  with  dog 
feces  since  last  November  and  has  lately 
increased  its  late-night  sorties.  In  one  re¬ 
cent  week,  the  group, 
which  hasn’t  been 
identified  or  claimed 
responsibility  for  the 
dirty  deed  —  smear¬ 
ing  feces  on  rack 
Cd,mp8.1^Il  handles  and  deeply  in 
coin  slots  —  attacked 
at  least  25  of  the  Examiners  2,500  boxes. 
“I  have  been  in  newspaper  wars  all  over 
the  country,  and  this  is  the  first  time  I 
have  ever  seen  these  tactics,”  Steve 
Sparks,  the  Examiners  circulation  direc¬ 
tor,  said,  adding  that  the  assaults  were 
“perverse”  and  “disgusting.”  Although  the 
rival  Chronicle  said  its  racks  have  escaped 
the  poopsters,  both  it  and  its  union 
drivers  denied  any  link  to  the  attacks. 

Evidence  is  not  being  saved.  The  Exam¬ 
iner  has  been  forced  to  send  the  news¬ 
paper  boxes  to  a  car  wash  for  complete 
cleaning.  Fingering  the  Chronicle,  Fang 
charged:  “These  people  have  never  had  to 
deal  with  real  newspaper  competition, 
ever.  Now  that  they  have,  they  don’t  know 
how  to  deal  with  it,  so  they  are  pulling  all 
these  kinds  of  stunts.”  But  Phil  Bronstein, 
the  Chronicle’s  executive  editor,  told  Ei^P, 
“I’m  not  even  going  to  respond 
because  it’s  so  ridiculous.”  —  Joel  Davis 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


''j^Nexcspapers  have^  a  personal  and  direct  obligation 
to  the  citizen  Jii’st  and  the  stockholder  second.  We  need 
an  oxcnership  that  understands  that.” 

—  BILL  KOVACH,  COMMITTEE  OF  CONCERNED  JOURNALISTS 


Photo  of  the  week 

FOWL  BOi  10  mein 

VINCENT  LAFORET,  THE  NEW  YORK  TIMES 

WHEN  New  York  Times  restaurant  critic  William 
Grimes  wrote  about  the  chicken  who  mysteriously  took 
roost  in  his  urban  back  yard,  happily  sharing  space  with 
four  cats,  it  sparked  a  reader  response  “triple  anything  I’ve  ever 
received  from  all  of  my  articles  —  combined,”  he  tells  us.  How  did 
the  noted  foodie  resist  dining  on  some  poached  chicken?  “Once  I 
meet  it,”  he  explained,  “I  don’t  want  to  eat  it.”  —  Greg  Mitchell 
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Getting  It  Right 


Columbia’s  grad  j-school  and  a  visiting  professor  pass  the  buck 
over  who  taught  the  wrong  lesson  by  stifling  aspiring  journalists 


IN  A  CHARACTERISTICALLY  DIRECT  “EtHICS  CORNER” 
column  in  this  space  [“Reinventing  Gore  ”  Feb.  12,  p.  30], 
Allan  Wolper  wrote  of  A1  Gore’s  forthcoming  visiting 
professorship  at  Columbia  University’s  august  Graduate 
School  of  Journalism.  I  pick  up  the  story  from  there. 
What  happened  on  Gore’s  first  day  was  a  lesson  for  the  students 
in  how  news  is  managed  —  not  by  the  government  but  by  their 
own  school’s  administration  and  faculty  and  by  their  celebrity 


professor,  himself  a  reporter  on  The 
Tennessean  in  Nashville  long  ago. 

On  arriving,  the  working  press  dis¬ 
covered  they  would  not  be  aUowed  in  the 
classroom.  Several  news  organi¬ 
zations  hired  students  in  the 
class  as  stringers,  but  they  — 
along  with  everyone  else  in  the 
room  —  were  silenced. 

Tom  Goldstein,  dean  of  the 
school,  told  the  New  York  Daily 
News:  “That’s  our  policy.  Classes 
are  off  the  record.” 

That  surprised  me,  since  I 
have  lectured  at  that  graduate 
school  and  no  one  told  me  or 
the  students  about  that  policy. 

When  Gore  was  questioned  by  the  press 
about  this  suppression,  he,  too,  said  it  was 
the  school’s  policy.  A  reporter  for  Melville, 
N.Y.-based  Newsday  then  asked  whether 
the  former  vice  president  could  waive  the 
policy.  “I’m  new  here,”  Gore  said.  “That’s 
above  my  pay  grade.”  But  when  Felicity  Bar¬ 
ringer  of  The  New  York  Times  caught  him 
unaware.  Gore  said:  “I  would  have  the  op¬ 
tion  of  asking  them  to  put  it  on  the  record, 
but  I  think  the  students  will  get  a  better  ex¬ 
perience  if  it’s  as  much  as  possible  a  normal 
classroom  experience.” 

Gore  did  indeed  have  that  option.  I 
found  out  the  next  day  that  his  staff  had 


j  instructed  the  school  that  his  lecture  had  to 
I  be  off  the  record.  When  Associate  Dean 
j  Evan  Comog  nonetheless  gave  me  the 
I  company  line  that  it  was  the  school’s  regu¬ 
lar  policy  to  gag  students  and 
bar  outside  press  from  its  class¬ 
rooms,  I  asked  him  when  the 
policy  had  been  implemented 
and  whether  there  was  a  copy 
of  it.  He  said  he  did  not  know 
the  answer  to  either  question. 

Meanwhile,  I  managed  to 
obtain  a  copy  of  an  e-mail 
message  from  Associate  Dean 
David  Klatell  that  was  sent  to 
all  the  students  in  Gore’s  class 
before  the  former  presidential 
candidate  came  on  campus.  It  began: 
“Unless  he  tells  you  otherwise  at  the  begin¬ 
ning  of  tomorrow’s  lecture.  Vice  President 
Gore’s  remarks  are  off  the  record.”  Gore  also 
stipulated  that  there  be  no  pool  of 
reporters,  no  video  cameras,  no  Webcast. 

At  least  when  the  Clinton  White  House 
was  spinning,  the  cover-ups  were  consis- 
i  tent.  Why  couldn’t  the  Columbia  deans  tell 
the  simple  truth?  They  might  consider 
hiring  Sidney  Blumenthal,  late  of  the  White 
!  House,  as  their  communications  director, 
i  Gore’s  debut  at  Columbia  was  Feb.  6. 

I  Three  days  later,  ruffled  by  the  sometimes 
1  sardonic  coverage  by  the  press  of  prior 


restraint  as  a  form  of  education.  Dean 
Goldstein  complained  in  a  letter  in  the  Feb. 
9  Wall  Street  Journal:  “We  have  asked  the 
vice  president  to  honor  our  policies  and  are 
glad  he  has  agreed  to  do  so.  We  had  no 
intention  of  preventing  the  students  from 
talking  to  the  press  afterward.  If  there  was 
any  misunderstanding  about  this,  we  regret 
it,  and  suggest  the  term  ‘off  the  record’ 
either  needs  to  be  better  defined  or  to  be 
discarded.”  That  term  was  quite  clear  in 
the  e-mail  message  to  Gore’s  students  from 
Klatell.  There  was  no  misunderstanding. 

I  asked  Dean  Mills  —  who  is  the  dean 
of  the  University  of  Missouri  Graduate 
School  of  Journalism,  which  had  hoped 
to  entice  Gore  to  lecture  there  —  about 
the  newly  minted  academic’s  debut  in  the 
hometown  of  John  Peter  Zenger.  “Colum¬ 
bia’s  instinctive  secrecy,”  he  told  me,  “has 
no  place  in,  of  all  places,  a  journalism 
school!  We  have  no  such  policy  here.” 

Gore’s  tour  as  a  journalism  professor 
also  includes  Fisk  University  and  Middle 
Tennessee  State  University.  (I  have  lec¬ 
tured  at  the  latter  without  any  restraints 
by  the  administration.)  Both  those  schools 

—  after  discovering  what  journalism 
students  were  learning  at  Columbia  about 
freedom  of  the  press  —  have  made  it  clear 
that  Gore  will  have  to  permit  himself  to 
be  frilly  exposed  in  his  appearances  there. 

In  a  follow-up  story.  The  Tennessean 
reported  on  Feb.  8:  “A  Gore  spokeswoman 
said  the  former  vice  president  had  nothing 
to  do  with  the  gag  order  for  his  class  at 
Columbia  University  in  New  York.” 

A  letter  by  Michael  Ackley  printed  in 
the  Feb.  9  New  York  Times  provided  a 
fitting  coda  to  this  story:  “As  a  journalist 
and  a  university  instructor,  I  hope  that  the 
journalism  professors  at  Columbia  are 
advising  their  students  that  ‘off  the  record’ 
involves  a  two-party  contract.  Because  the 
students  are  paying  for  the  class,  such 
knowledge  as  may  be  imparted  there 
belongs  to  them.  If  they  don’t  agree  to 
accept  Mr.  Gore’s  lectures  ‘off  the  record,’ 
he  has  the  option  of  modifying  his 
planned  remarks  or  of  declining  his  fee 
and  withdrawing.” 

And  Columbia’s  Graduate  School  of 
Journalism  had  the  option  of  respecting 
its  own  integrity  —  and  that  of  its  students 

—  by  telling  A1  Gore  to  speak  openly  or 

move  on.  !sl 
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Scripps  Howard  Foundation 
National  Journalism  Awards 


I 

1 

I 

1 


t  I 


•  Debra  Decker,  The  Dallar  Morning  News 

^  Walker  Stori'r  Awaid  Editorial  Writing 

Dennis  Roddy,  Pittsburgh  Pest  Gazette 

Commentary 

Tom  Hallman  Jr.,  The  Oregonian  Portland  Ore 
.  Ernie  Pyle  Awai  d  Human  Interest  Writing 

MTVi  News,  New  York 
,  Web  Reporting 

Sherry  Devlin,  Missouiian,  Mi.ssoula  Mont 
Edward  J  Meeman  Award  Environmental  Reporting,  under  1 00  000  cucuiation 

Michael  Grunwald,  The  Washington  Pos* 
Edward  J  Meernan  Award  Environmental  Reporting,  cv/^r  100.000  cnuukrticn 

James  Casciari,  Press  Journal  Vero  Beach.  Fla 

Editorial  Cartooning 

The  Bakersfield  Californian 
Charles  E  Scripps  Award  Distinguished  Service  to  Literacy 

The  Des  Moines  (Iowa)  Register 
Edward  Willis  Scripps  Award  Distinguished  Service  to  the  First  Amendment 

Marc  Andrew  Piscotty,  Rocky  Mountain  News 
Photojournalism 

Doris  Hajewski,  Milwaukee  Journal  Sentinel 
William  Brewster  Styles  Award  Business/ Economics  Reporting 

j  KCSD-FM,  South  Dakota  Public  Radio 

Jack  R  Howard  Award  Journalistic  Excellence  in  Electronic  Media.  Small  Market  Ra±c 

Minnesota  Public  Radio,  St  Paul  Minn 
Jack  R  Howard  Award  Journalistic  Excellence  in  Electronic  Media,  laroi-  Market  Radic 

WSET-TV.  Lynchburg  Va 

Jack  R  Howard  Award  Journalistic  Excellence  in  Electronic  Media  ‘^mall  Market  W  Gobi. - 

KHOU-TV,  Houston 

Jack  R  Howard  Award  Journalistic  Excellence  in  Electronic  Media,  large  Market  TV  Cable 

Barry  Deutsch,  Portland  (Ore.)  State 
Charles  M  Schulz  Award  College  Cartoonist 

Chronicle-Tribune  Marion  Ind 
Roy  W  Howard  Award  Public  Service  Reporting,  under  ICO  000  circukrticr. 

The  Detroit  News 

Roy  W  Howard  Award  Public  Service  Reporting,  over  >  00  000  arcula^ior. 


SCRIPPS  HOWARD 
FOUNDATION 


The  Senpps  Howard  Foundation  congratulates  the  ’winners  in  the  National  Jo’jrmrtsm  .A wands 
Winners  received  trophies  and  cash  awards  totaling  $50  000  The  National  Jcianahsni  Awirr  is 
program  is  one  of  the  nation  s  prenuere  comfretitions  for  print  ana  bioadcast  )auinaiisN 
and  the  Foundation  is  proud  to  honor  their  work  For  wore  infciriation  about  the 
Scripps  Howard  Foundation  please  visit  us  on  the  Web  www  scripps  com/  foundation 
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Knight  Riddff^^Wilces  it  possible  f 
the  Newspaper  Fund  tcCbperate 
an  additional  site  this  year,  at  the 
University  of  North  Carolina  at 
Chapel  Hill,  where  16 

K  For  More.  of  the  Knight  Ridder 

interns  will  be  trained.  The 
other  nine  will  be  trained  at  San  Jose 
State  University  in  California. 

After  two  weeks  of  boot  camp,  the 
interns'>yiiP,J^.  assig^ned  to  p<^jnternships 
at  2T  oF.  oUf^ 

Ri< 


j^Right 


t  of  them 


of  journalistic 
feat  We  identify,  train 
and  retofe'fM  topy  editing. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


>KNIGHTR^DDER> 


We're  local, 
coast  to  coast, 
in  newspapers. 


>  The  Phiiodeiphio  inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  iose  Mercury  News 

>  The  Kansas  City  Stor 

>  The  Charlotte  Observer 

>  Fort  Worth  Star-Telegram 
»  Soint  Paul  Pioneer  Press 

>  Contro  Costa  Newspapers 

>  Philodelphia  Doily  News 


>  Akron  Beacon  JourrKii 

>  The  (Columbia,  S.C.)  State 

>  Lexington  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle 

)  The  Macon  (Go.)  Telegraph 

>  Tallohassee  (Fla.)  Democrot 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News  Tribune 

>  Belleville  (III.)  News-Democrat 

>  Columbus  (C^.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 


>  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  Beach,  S.C.)  Sun  News 

>  Bradenton  (Flo.)  Herold 

>  Grand  Forks  (N.D.)  Herald 

>  The  (San  Luis  Obispo,  Colif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  (Stote  College,  Pa.)  Centre  Doily  Times 

>  Aberdeen  (S.D.)  Americon  News 

>  Warner  Robins  (Go.)  Doily  Sun 

>  The  Olathe  Daily  News 


...and  on  the 
Real  Cities  Network. 

REAL 


WWW. realcilies.com 
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